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Think	about	the	fonts,	images,	shapes,	and	colors	that	relate	to	your	business	and	are	unique	to	your	brand.	Keep	your	target	audience	in	mind.	If	you’re	opening	a	clothing	store,	you	might	use	more	whimsy	and	color	in	your	logo	than	for	a	law	firm.	Draft	a	handful	of	potential	logos,	keeping	the	designs	simple.	Then,	show	the	logos	to	people	in	your
target	audience	to	get	their	feedback.	1	Determine	the	primary	function	of	your	logo.	A	logo	represents	your	brand	through	the	use	of	shapes,	fonts,	colors,	and	images.	Being	clear	on	why	you	need	a	logo	can	guide	your	design.	Boost	recognition.	Is	your	company	new	or	competing	in	a	field	with	a	lot	of	other	players?	Having	a	strong	logo	can	help
clients	recognize	your	brand	more	readily.	Create	memorability.	Consumers	shop	with	their	eyes	and	logos	can	be	easier	to	remember	than	names,	products,	and	services.	Over	time,	a	customer	comes	to	associate	your	logo	with	your	company.	Create	trust.	Part	of	bringing	in	and	keeping	clients	is	based	on	their	willingness	to	trust	you.	A	solid	logo
that	conveys	your	honesty	and	integrity	can	help	put	clients	at	ease.	Enhance	admiration.	If	clients	already	have	a	good	impression	of	your	business,	you	can	build	on	that	by	creating	a	logo	that	is	well-regarded	for	its	good	looks,	cleverness	or	effective	simplicity.	2	Think	about	your	target	market.	It's	important	to	be	clear	on	who	your	client	is	and
customize	the	look	of	your	logo	to	appeal	to	those	who	will	be	using	your	services.	A	logo	for	a	florist	shop	could	incorporate	a	whimsical	font	and	a	bright	color	scheme;	this	wouldn't	work	so	well	for	an	auto	body	repair	garage.	A	logo	for	a	law	firm	must	communicate	integrity	and	strength;	not	necessarily	the	look	that	would	work	well	for	a	catering
company.	Advertisement	3	Decide	whether	to	incorporate	your	company's	name	into	the	logo.	Of	course,	you	want	to	build	name	recognition	for	your	business,	but	making	the	name	part	of	your	logo	design	may	not	always	be	a	good	idea.	Include	the	name	if	it	is	reasonably	distinctive	but	not	yet	a	household	word	or	if	your	marketing	funds	are	limited
and	your	goal	is	to	build	name	recognition.	Do	not	include	the	name	if	it	is	too	generic,	too	long,	doesn’t	translate	well	globally	(if	that's	a	consideration),	or	lacks	personality.	Leave	the	name	out,	too,	if	you	must	put	your	logo	on	a	product,	such	as	a	sneaker	or	a	handbag.	Think	of	all	the	different	ways	you	plan	to	use	your	logo.	Picture	the	smallest
size	you	may	need;	if	the	company	name	won't	be	readable	when	the	logo	is	the	size	of	a	favicon,	it	may	be	best	to	leave	it	out	of	the	design.	4	Follow	the	company's	color	scheme.	If	your	company	has	already	established	the	use	of	certain	colors	in	its	signage,	advertising,	and	other	materials,	it's	important	that	those	colors	are	reflected	in	the	logo.
Consistent	use	of	colors	builds	familiarity.	You	want	customers	to	be	able	to	mentally	"link"	your	logo	to	the	company.	If	your	company	has	branded	itself	with	specific	colors,	the	public	will	have	developed	a	subconscious	association	with	those	colors.	For	example,	wikiHow's	color	scheme	is	green.	If	you	don't	yet	have	an	established	color	scheme	for
your	business,	do	some	research	on	the	psychology	of	colors	so	that	you	can	choose	appropriately.	For	example,	red	signifies	strength,	passion,	energy,	and	confidence	but	it	can	also	signal	danger.	5	Be	inspired	by	but	don't	copy	successful	logos.	While	it	might	be	tempting	to	create	something	that	looks	like	your	favorite	corporate	logo,	it	will
communicate	an	unintended	message	to	your	audience—that	you're	lazy	and	uninspired.	Look	at	logos	of	other	businesses	similar	to	yours.	Ask	yourself	what	you	like	and	don't	like	about	them.	What	works	and	what	doesn't?	Don't	get	overwhelmed	by	looking	at	too	many	examples—10	or	12	should	be	more	than	enough	to	give	you	ideas	of	what	to	do
and	avoid.	A	successful	logo	should	be	simple,	memorable,	timeless,	and	appropriate.	Keep	these	as	goals	as	you	play	around	with	ideas.	If	you're	struggling	with	ideas,	try	using	the	different	keywords	to	conduct	searches	online	or	use	a	thesaurus	to	move	your	thinking	in	some	new	directions.	Doodle.	Sketch	things	out	and	play	around	with	them.
Write	keywords	in	different	fonts.	See	if	something	visual	sparks	an	idea.	6	Keep	it	simple.	Designing	a	logo	is	an	exercise	in	restraint.	While	it	may	be	tempting	to	try	to	convey	a	multitude	of	messages	with	your	design,	trying	to	do	too	much	will	sabotage	the	success	of	your	logo.[1]	Avoid	too	many	colors,	multiple	fonts,	and	layered	images.	A
confusing	or	cluttered	logo	won't	convey	a	clear	message.	If	there	are	too	many	visual	elements	in	your	logo,	it	will	be	difficult	for	the	customer	to	process.	They	won't	know	where	to	look	or	what	it	means.	Practically	speaking,	a	simple	logo	is	easier	and	less	expensive	to	reproduce.	Since	your	logo	may	appear	on	a	variety	of	items—from	letterhead	to
advertisements	to	tote	bags—simplicity	could	save	you	money	in	the	long	run.	Advertisement	1	Create	multiple	designs.	In	the	early	stage,	you	may	have	several	ideas	that	you	want	to	express	in	your	logo	design.	Commit	them	all	to	paper	so	that	you	can	see	what	works	and	what	doesn't.	Even	a	design	that's	a	dud	can	spark	an	idea	or	offer	one
element	that	you	want	to	retain	in	the	next	version	of	your	design.	2	Draw	a	rough	sketch	of	the	design.	You're	better	off	putting	pencil	to	paper	in	the	initial	stages	of	your	logo	design	process.	Sketching	is	a	quick	and	easy	way	to	get	the	ideas	out	of	your	head	and	onto	paper	where	you	can	evaluate	them	more	easily.	Plain	white	paper	or	simple
graph	paper	make	good	backgrounds	for	your	pencil	sketches.	Don't	erase.	Designing	is	not	a	linear	process.	Keep	the	pages	with	the	designs	that	you	didn't	like.	They	may	spark	an	idea	or,	upon	later	examination,	offer	something	of	value.	Large	design	companies	will	often	sketch	out	dozens	of	pages	of	logo	concepts	before	they	even	touch	a
computer	mouse.	Take	a	tip	from	the	pros	and	focus	on	your	sketches	first.[2]	3	Show	the	design	to	a	test	market.	It	may	be	tempting	to	move	forward	once	you've	come	up	with	what	seems	to	you	to	be	a	winning	logo,	but	it's	important	to	get	feedback.	4	Get	feedback	from	people	in	your	target	market.	Show	your	design(s)	to	a	sampling	of	people
who	fit	the	profile	of	your	ideal	customer.	You	may	show	them	multiple	designs	or	simply	the	one	you	feel	to	be	the	strongest	candidate.	Ask	key	questions	that	will	reveal	their	reaction	to	the	logo.	Do	they	think	it's	boring	or	exciting?	Ugly	or	attractive?	Generic	or	unique?	Also	check	to	see	what	image	or	message	the	logo	conveys	to	them,	whether
they	find	it	easy	to	read/recognize,	and	if	it	seems	consistent	with	what	they	know	about	your	company	or	about	your	industry.	5	Be	wary	of	relying	too	heavily	on	family	and	friends.	While	you	may	want	to	informally	get	the	opinion	of	those	close	to	you,	their	comments	may	not	offer	the	kind	of	feedback	you'll	find	to	be	most	useful.	You	can	use	family
and	friends	to	test	your	logo's	memorability.	Let	them	look	at	the	design	for	a	few	seconds	and	then	ask	them	to	draw	it.	If	they	can	remember	most	of	it,	then	it's	memorable.	6	Make	sure	that	the	design	is	scalable.	Consider	all	the	different	ways	you	may	use	your	logo—in	newspaper	ads,	on	signage,	and	on	your	website.	Your	logo	must	function	well
whether	it's	being	reproduced	in	a	large	or	a	small	format.[3]	If	a	logo	has	too	much	detail	or	lines	that	are	too	thin,	those	elements	may	get	lost	or	the	logo	may	look	too	fussy	at	small	sizes.	If	a	logo	is	drawn	to	look	good	only	at	a	business	card	size,	it	will	tend	to	appear	clunky	when	reproduced	larger.	Graphic	design	programs	such	as	Adobe
Illustrator	or	Inkscape	will	allow	you	to	test	the	scalability	of	your	design.	If	you're	working	by	hand	initially,	try	making	copies	of	your	design	at	different	size	settings.	Advertisement	1	Create	a	final	draft.	Ultimately,	you	need	to	have	your	logo	digitized.	You	can	do	this	yourself	or	hire	a	professional	to	make	it	happen	for	you.	Learn	a	graphic	design
program.	The	most	used	program	is	Adobe	Illustrator	but	Inkscape	is	another	offering,	and	it	can	be	downloaded	online	for	free.	There	are	a	number	of	instructional	books	and	websites	that	can	help	you	learn	Illustrator.	Community	colleges	and	some	continuing	education	programs	offer	classes	in	this	design	program.	Hire	a	professional	graphic
artist.	If	you	already	have	a	background	in	graphic	arts,	or	computer-assisted	design	or	you're	a	quick	study,	then	you	may	be	able	to	do	it	yourself;	otherwise,	you're	better	off	putting	your	work	in	the	hands	of	a	professional.	Visit	designers'	websites	to	see	their	portfolios.	You	want	to	choose	someone	who	has	experience	working	with	logo	design.
Ask	about	turnaround	time.	Depending	on	what	stage	your	design	is	in,	you	may	go	through	another	revision	with	an	artist	or	he	or	she	may	simply	reproduce	your	idea	"as-is."	In	any	case,	find	out	how	long	it	will	take	from	the	time	you	give	them	your	design	until	you	see	a	finished	product.	Find	out	about	costs.	Again,	where	you	are	in	your	design
process	will	impact	the	cost	of	this	service.	If	you	need	someone	to	go	back	to	square	one	with	you	in	your	design,	that	will	be	more	expensive	than	if	you	are	happy	with	the	logo	you've	created	and	simply	want	to	have	it	professionally	computerized.	Check	online	services.	There	are	a	number	of	online	graphic	design	services	that	allow	you	to	pay	a
set	fee	and	in	return	receive	several	logo	designs	from	artists	trying	to	win	the	job.	You	choose	the	design	you	like	best	and	work	with	that	artist	through	the	completion	of	the	project.	2	Keep	listening.	Once	your	logo	is	finished,	it's	important	that	you	stay	open	to	feedback	on	the	design.	Use	social	media.	If	your	company	has	an	established	online
presence,	run	your	logo	past	those	who	are	connected	to	you	and	listen	to	what	they	have	to	say.	Try	your	logo	out	on	your	website	first.	If	the	response	to	your	logo	isn't	positive,	it's	easier	and	less	expensive	to	revise	and	republish	it	on	your	website	than	to	redo	printed	materials.	Get	details.	If	clients	say	the	logo	is	"confusing"	or	"difficult	to	read,"
press	them	for	details.	The	more	you	can	find	out	before	you	invest	in	all	of	your	print	collateral,	the	easier	it	will	be	to	tweak	the	design.	Advertisement	Add	New	Question	Question	Are	there	any	good	programs	to	help	design	a	logo?	If	you	want	the	best,	have	a	look	at	Adobe	Illustrator;	if	you	want	something	free,	then	go	for	Inkscape.	Question	Can
Photoshop	or	CorelDraw	be	used	to	design	a	logo?	Both	of	them.	But	I	recommend	you	to	use	CorelDraw	for	making	the	best	designs	of	scalable	logos.	Question	How	can	I	make	a	logo	with	the	initials	RK?	That	is	really	the	job	of	the	designer.	There	are	so	many	fonts	out	there	to	choose	from	and	so	many	different	styles	you	could	use.	Read	the	article
for	some	tips	and	then	just	start	experimenting.	Use	logos	that	you	like	as	inspiration.	See	more	answers	Ask	a	Question	Advertisement	This	article	was	co-authored	by	Janet	Peischel.	Janet	Peischel	is	a	Writer	and	Digital	Media	Expert	and	the	Owner	of	Top	of	Mind	Marketing.	With	more	than	15	years	of	consulting	experience,	she	develops	content
strategies	and	builds	online	brands	for	her	clients.	Prior	to	consulting,	Janet	spent	over	15	years	in	the	marketing	industry,	in	positions	such	as	the	Vice	President	of	Marketing	Communications	for	the	Bank	of	America.	Janet	holds	a	BA	and	MA	from	the	University	of	Washington.	This	article	has	been	viewed	1,074,287	times.	Co-authors:	110	Updated:
July	13,	2025	Views:	1,074,287	Categories:	Featured	Articles	|	Art	Media	Print	Send	fan	mail	to	authors	Thanks	to	all	authors	for	creating	a	page	that	has	been	read	1,074,287	times.	"The	process	really	helped,	and	the	free	flow	of	ideas	(i.e.	don't	erase	a	bad	idea,	use	it	to	inspire	new	and	better	ones).	It's	a	process,	not	an	event.	Don't	ask	family!
Brilliant,	they	just	tell	you	what	you	may	want	to	hear."..."	more	Share	your	story	So	you	want	to	design	a	logo	for	your	company	or	organization.	If	you	have	the	resources,	our	first	suggestion	is	to	hire	or	commission	a	designer.	Designing	a	logo	may	seem	simple,	but	ask	any	good	designer	and	they’ll	tell	you	it’s	not.	The	design	process	rarely	is.	Plus,
you	get	what	you	pay	for,	and	we	want	you	to	have	the	best.	But	if	you	need	to	start	building	your	brand’s	visual	identity	and	hiring	a	designer	isn’t	an	option	for	you,	we’re	here	to	walk	you	through	it.	We	asked	three	designers	with	a	combined	25+	years	of	experience	to	share	with	us	how	they	design	a	logo.	What	they	said	may	surprise	you.	Want	to
unlock	social	media	success	in	2022?	Check	out	these	five	resources	designed	to	inspire	stronger	content,	campaigns	and	customer	care.	Download	Now	What	is	a	logo?	This	question	probably	conjures	up	vivid	images	of	a	famous	swoosh	or	an	apple	with	a	bite	taken	out	of	it.	After	all,	we	all	know	what	a	logo	is.	A	logo	is	a	symbol	or	design	used	to
identify	a	company	or	organization,	as	well	as	its	products,	services,	employees,	etc.	In	its	simplest	definition,	a	logo	identifies.	It’s	how	your	company	is	recognized	and	remembered	among	others.	It	also	functions	as	the	face	of	your	business.	Your	logo	can	also	be	an	opportunity	to	make	a	statement	about	your	organization.	Take	Amazon’s,	for
example.	The	smiley	arrow	communicates	that	the	company	sells	everything	from	“A-Z”	and	also	represents	how	happy	customers	are	when	they	shop	with	them.	One	caveat	is	that	even	though	a	logo	can	convey	a	deeper	meaning,	it	doesn’t	have	to.	In	fact,	most	companies	struggling	to	decide	on	a	logo	are	simply	asking	too	much	of	it.	All	three	of
our	designers	agreed	most	people	put	too	much	stock	in	logos	(nerdy	design	pun	intended).	So	remember,	a	logo	may	play	an	important	role,	but	it	isn’t	everything.	A	logo	isn’t:	Your	brand	This	is	a	common	conflation,	but	your	logo	isn’t	your	brand.	And	your	brand	isn’t	your	logo.	Your	brand	is	intangible;	it’s	your	reputation—what	people	think	of
when	they	hear	your	name,	what	they	tell	others	about	you	and	how	you	make	them	feel.	Your	brand	is	built	from	a	thousand	touchpoints	with	your	customers—not	from	a	logo.	Your	visual	identity	When	new	companies	or	organizations	request	a	logo,	a	good	designer	will	say,	“You	don’t	just	need	a	logo,	you	need	a	brand	identity.”	Logos	are	part	of
the	picture,	but	they’re	not	the	entire	thing.	They’re	just	one	image	within	a	larger	visual	system	that	includes	your	colors,	typography,	photography,	visuals,	layout,	etc.	An	indicator	of	success	Your	logo	isn’t	going	to	make	or	break	your	business.	Enron’s	logo	was	good,	but	the	company’s	ethical	code	wasn’t.	Two	Men	and	a	Truck	is	a	billion-dollar
company,	and	its	logo	is	a	stick	figure	drawing	designed	on	a	napkin	by	the	founders’	mother.	The	best	logo	in	the	world	can’t	save	a	corrupt	business,	nor	can	the	worst	logo	hold	back	an	honest	one.	Now	that	we’re	clear	on	what	a	logo	can	and	can’t	do,	let’s	start	the	design	process.	How	to	design	a	logo	Here	are	two	things	to	keep	in	mind	as	we
dive	in:	Design	is	a	lot	of	strategy.	Yes,	you	will	have	to	create	something	visual	at	some	point.	But	the	lion’s	share	of	the	work	is	strategic,	especially	at	the	beginning.	Be	prepared	to	do	more	thinking	and	decision-making	than	drawing.	You’re	not	just	designing	a	logo.	Remember	that	the	logo	is	only	part	of	a	larger	visual	system,	and	its	individual
pieces	all	need	to	work	together.	To	do	this	right,	you’ll	want	to	work	in	phases.	While	every	designer’s	process	looks	different,	the	one	we’re	going	to	guide	you	through	has	five	phases:	Discover	Explore	Design	Refine	Define	Every	phase	has	its	own	goal,	process	and	deliverable.	We’ll	outline	why	each	phase	is	important,	the	series	of	actions	or	steps
you	need	to	take,	and	the	final	deliverable	you’re	working	toward—which	you’ll	need	for	the	next	phase.	Phase	One:	Discover	Goal	The	discovery	phase	is	the	“question”	phase.	Designers	use	this	time	to	tease	out	as	much	context	and	background	as	possible	to	fully	understand	their	client’s	company	or	organization,	its	values,	business,	brand
attributes,	etc.	This	is	also	the	time	to	pose	preliminary	design	questions	about	the	desired	look	and	feel,	all	possible	use-cases	and	any	must-haves	or	special	requests.	For	you,	this	will	be	more	of	a	self-discovery	phase.	Your	goal	is	to	have	a	solid	understanding	of	who	your	company/organization	is,	what	you	believe	in,	what	you	want	to	accomplish
and	how	you	want	to	get	there.	Remember,	you’re	not	just	designing	a	logo.	You’re	shaping	your	brand	identity.	While	you	may	think	you	know	these	things,	I	encourage	you	to	go	through	the	exercise	of	writing	your	answers	down.	My	guess	is	that	there’s	some	things	you	haven’t	considered.	Process	Ask	yourself:	Why	do	you	want	and/or	need	a	new
logo?	What’s	the	catalyst	for	this	design?	What	is	the	meaning/story	behind	your	company	name?	Who	are	your	target	audiences?	Who	are	your	main	competitors?	What	are	your	goals	for	this	new	logo?	How	will	“success”	be	measured?	Who	are	your	3-5	top	brand	“role	models?”	Who’s	look	and	feel	do	you	admire?	What	do	you	want	people	to	feel
when	they	see	your	logo?	What	are	the	values	you	wish	your	brand	to	express?	What	are	the	unique	characteristics	of	your	brand’s	personality?	For	example:	Is	your	brand	refined,	curious,	nostalgic,	vibrant,	etc?	This	is	a	great	resource	to	help	you	explore	this	more.	What	will	be	the	main	use-cases	of	the	logo/visual	system?	Social?	Website?	T-shirts?
Any	special	requests	or	must-haves	included	in	the	design?	If	a	visual	refresh,	anything	to	maintain	from	the	previous	iteration?	Deliverable	After	you’ve	answered	these	questions,	you’ll	summarize	the	answers	in	a	creative	strategy	that	provides	a	general	overview	of	your	business.	You	might	include:	your	objective	for	the	design	process,	the	tone	of
your	brand,	visual	considerations	and	an	early	vision	for	the	design	system	and	logo,	including	any	themes	that	surfaced	in	this	phase.	Not	only	will	you	use	this	strategy	document	to	guide	your	next	phase,	you’ll	also	use	it	to	judge	your	success	throughout	the	process.	At	the	end	of	each	phase,	evaluate	your	deliverables	by	how	well	they	fulfill	the
vision	established	in	the	creative	strategy.	When	personal	opinions	and	preferences	inevitably	arise,	refer	back	to	this	document	to	stay	objective.	Phase	Two:	Explore	Goal	This	is	your	research	phase,	but	“exploration”	sounds	more	exciting.	And	it	is,	we	promise.	The	exploration	phase	might	just	be	the	most	fun	and—as	someone	who’s	embarking	on
this	design	process	solo,	and	possibly	for	the	first	time—the	most	helpful.	Essentially,	you’ll	be	turning	your	focus	outward	to	encounter	and	explore	design	out	in	the	world.	Your	goal	here	is	twofold:	Get	educated	and	get	inspired.	Process	Start	simple	by	googling	basic	design	principles.	Read	up	on	the	fundamentals	like	style,	color,	and	typography.
Our	designers	mentioned	that	certain	principles	of	color	theory	can	be	especially	helpful	for	logo	design.	Different	colors	evoke	different	emotions	and	behaviors,	helping	you	create	the	desired	emotional	response	from	your	audience.	It’s	fascinating	stuff,	really.	For	example,	blue	inspires	trust,	dependability	and	authority.	It’s	no	coincidence	that
blue	is	a	popular	choice	for	banks,	credit	cards	and	software.	Green	evokes	feelings	of	peace,	growth	and	health.	Companies	like	Whole	Foods	and	BP	use	green	in	their	branding	to	strategically	communicate	a	level	of	care	for	the	planet.	Discover	which	color	will	elicit	the	feelings	you	want	from	your	audience.	Once	you’ve	got	a	handle	on	the	basics,
start	gathering	intel.	Look	first	to	your	immediate	competitors,	then	to	your	broader	industry.	Don’t	just	look	at	logos.	Experience	the	entire	visual	system	by	observing	brands	across	multiple	channels,	ie.	website,	different	social	media	networks,	etc.	Take	notes.	What	elements	stand	out	to	you,	both	good	and	bad?	Next,	look	outside	your	industry.
Explore	what’s	trending	among	the	design	community.	Look	to	websites	like	Dribbble,	Behance	and	Brand	New	for	recent	creative	work	from	the	world’s	leading	designers.	Search	#logodesign	or	other	related	hashtags	on	Instagram.	The	website	99designs	also	has	a	discover	page	for	design	inspiration	you	might	find	useful.	Deliverable	Create	a
mood	board	to	collect	all	the	images,	designs,	color	combinations,	photos,	illustrations	and	yes,	logos,	you	felt	drawn	to,	and	represent	the	look	and	feel	you	want	for	your	brand	identity.	If	you’re	feeling	crafty,	you	can	create	an	actual	board	by	cutting	and	pasting	printed	images.	But	most	designers	keep	it	digital.	The	easiest	way	to	collect	is
Pinterest,	but	if	you	need	to	share/review	easily,	just	copy	and	paste	your	images	into	a	document.	If	you’re	drawn	to	several	design	directions,	create	separate	mood	boards	for	each.	Be	sure	to	include	short	descriptions	about	how	each	board’s	visual	choices	express	the	brand	attributes	detailed	in	your	creative	strategy.	Ideally,	you’d	present	these
boards	to	other	members	of	your	team	or	to	a	decision-maker,	and	they’d	help	you	narrow	down	to	one	direction.	Phase	Three:	Design	Goal	Finally!	The	goal	here	is	pretty	straightforward:	Take	all	the	considerations	and	inputs	from	the	first	two	phases	and	start	generating	some	logo	designs.	Process	There’s	a	lot	to	consider	when	approaching	how
to	design	a	logo:	Tools	Before	you	start,	make	sure	you	have	what	you’ll	need	to	design:	Pencil	and	paper	Sketching	some	preliminary	ideas	is	a	great	place.	Don’t	over-complicate	this.	Design	is	an	iterative	process.	Even	if	you	think	you	can’t	draw,	create	rough	sketches	of	the	ideas	in	your	head.	Your	brain	will	be	forced	to	think	creatively—which	is
exactly	the	mindset	you	need.	Vector	graphic	design	software	The	industry	standard	for	vector	graphics	editing	software	is	Adobe	Illustrator—but	it	doesn’t	come	cheap	and	isn’t	necessarily	novice-friendly.	You	could	try	out	similar	free	tools	like	Inkscape	and	Vectr.	Why	vector?	All	logos	are	vector	images,	meaning	that	instead	of	pixels,	they’re	made
up	of	lines	defined	by	mathematical	formulas.	Vectors	are	easier	to	modify	and	scale.	Fonts	If	you	go	the	above	route,	you	may	want	to	look	into	downloading	some	additional	fonts.	Free	font	resources	include	the	Google	Fonts	library	and	Font	Squirrel.	You	can	also	purchase	fonts	at	sites	like	MyFonts	and	FontShop.	Free	logo	design	tools	If	you’re
short	on	time,	money	and	design	skills,	there	are	plenty	of	online	tools	that	will	get	the	job	done.	Most	of	these	sites	offer	customizable	templates,	which	would	be	the	fastest	way	to	create	a	logo	that	looks	professional.	Just	keep	in	mind,	you	run	the	risk	of	sacrificing	originality.	One	last	consideration	is	that	while	the	following	tools	are	free,	you	may
have	to	purchase	the	final,	scalable	vector	file	to	download.	Top	5	online	logo	design	tools:	Looka	Hatchful	LogoMakr	DesignEvo	Free	Logo	Maker	Canva	Logo	Maker	Types	of	logos	Whether	you	decide	to	design	your	logo	from	scratch	or	use	a	template,	a	good	starting	point	is	to	familiarize	yourself	with	the	seven	types	of	logos:	Word	mark	Some
brands	have	no	graphic	symbol	and	decide	instead	to	place	their	company	or	organization	name	front	and	center.	In	this	case,	typography	is	everything.	Whatever	your	font	choice,	it	has	to	be	legible.	Brand	mark	Also	known	as	“pictorial	marks,”	brand	marks	are	the	graphic	symbol	in	a	logo.	These	symbols	are	usually	recognizable	and	create	an
immediate	connection	in	the	minds	of	your	audience.	For	example,	a	tooth	for	a	dentist,	mountains	for	an	outdoor	company,	etc.	You’ll	need	to	pair	a	brand	mark	with	your	company	or	organization	name	in	the	beginning.	But	after	time,	the	symbol	alone	could	serve	as	a	powerful,	visual	shorthand	for	a	well-known	brand.	Combination	mark	This	type
of	logo	combines	both	a	symbol	and	a	wordmark,	creating	the	more	traditional	logo	“lock-up”	we’re	all	familiar	with.	Play	around	with	the	placement	of	each	element	until	you	find	a	layout	you	like.	You	can	also	allow	for	different	combinations	of	the	two	in	certain	contexts,	which	we’ll	cover	in	the	“Define”	phase.	Abstract	logo	mark	As	their	name
suggests,	abstract	logo	marks	are	less	recognizable	and	usually	more	geometric.	They’re	great	when	you	want	something	completely	unique	to	your	brand.	Again,	we	strongly	advise	pairing	these	symbols	with	your	company	or	organization	name	until	you’ve	built	enough	brand	recognition	to	let	your	symbol	go	solo.	Letter	mark	A	letter	mark,	also
called	a	“monogram”	logo,	is	great	if	your	name	is	long	or	clunky.	You	can	choose	to	either	abbreviate	your	name	or	just	use	your	initials.	Typography	is	just	as	important	in	a	letter	mark	as	it	is	in	a	word	mark.	Luckily,	with	fewer	letters	and	less	worry	about	legibility,	you	can	use	more	creative	styling.	Mascot	Depending	on	your	brand	personality,	a
mascot	could	be	fun.	Plus,	they’re	more	flexible	than	your	standard	symbol	because	their	expressions	and	contexts	can	change.	Just	be	sure	to	use	a	style	that	aligns	with	the	message	and	emotion	you	want	to	communicate.	If	you’re	going	for	a	more	serious	vibe,	mascots	aren’t	a	great	choice.	Emblems	Emblem	logos	include	text	inside	a	symbol.
Emblems,	also	known	as	“crests,”	have	been	around	for	a	long	time	and	can	communicate	tradition	and	prestige.	Symbols	If	you	decide	you	want	a	symbol	in	your	logo—whether	traditional	or	abstract—you	might	need	to	do	some	brainstorming.	Here	are	a	few	tips	from	our	designers	to	create	a	symbol	that’s	right	for	your	brand:	Make	connections.
Consider	your	company	or	organization’s	name,	and	write	down	as	many	related	words	you	can	think	of.	Using	Sprout	as	an	example,	we’d	write	words	like	grow,	garden,	tree,	forest,	leaves,	branches,	greenhouse,	etc.	These	words	conjure	up	their	own	set	of	images	that	could	all	be	viable	choices	for	a	brand	mark.	Think	figuratively.	This	is	where
the	questions	in	the	“Discover”	phase	come	into	play.	Referring	back	to	our	Amazon	example,	the	smile	represents	how	happy	and	satisfied	Amazon	shoppers	are.	Consider	how	you	want	your	audience	to	feel,	or	what	message	you	want	to	convey.	Are	there	any	symbols	that	come	to	mind?	Go	literal.	While	our	designers	cautioned	against	going	with
the	most	obvious	choice,	you	can	still	consider	a	literal	interpretation	of	your	brand	message.	Just	don’t	be	afraid	to	play	around	with	it.	Put	a	unique	spin	on	it.	Try	combining	a	literal	symbol	with	something	more	figurative.	Get	weird.	At	this	stage,	there	are	no	rules.	Think	as	far	outside	the	box	as	you	want.	As	the	saying	goes,	that’s	often	where	the
magic	happens.	Don’t	question	if	something	makes	sense.	It	could	be	the	key	that	unlocks	the	winning	idea.	Generate,	evaluate,	repeat.	Do	this	as	many	times	as	you	need	to	narrow	down	your	options.	Most	designers	go	through	multiple	rounds	before	they	get	to	the	good	stuff.	Iteration	is	the	name	of	the	game.	And	don’t	forget	to	tap	a	friend	for
help.	Sometimes	you	just	need	fresh	eyes	to	get	you	unstuck.	Fonts	If	you	decide	to	go	with	a	word	mark	or	letter	mark,	remember	how	important	typography	is.	Similar	to	colors,	different	fonts	elicit	different	interpretations	of	your	brand	personality.	There	are	countless	font	types,	but	they	all	fall	into	one	of	three	families	(also	called	typefaces):
serifs,	sans	serifs	and	script.	Serif	fonts	Serif	fonts	have	small	lines	or	strokes	attached	to	the	end	of	the	larger	strokes	in	a	letter	or	symbol.	These	fonts	are	classic	and	can	be	a	good	choice	when	you	want	to	communicate	trust,	tradition	and	sophistication.	Sans	serif	fonts	These	are	fonts	that	have	no	serifs	attached	to	the	letters.	The	result	is	a	crisp,
clean	line	that	looks	sleek	and	modern.	Sans	serif	fonts	are	the	preferred	font	family	for	digital	because	they’re	easier	to	read.	If	you’re	going	for	a	minimalist	design,	sans	serif	fonts	are	the	way	to	go.	Script	Script	fonts	mimic	cursive	handwriting,	creating	the	effect	of	a	signature.	They	often	feel	more	authentic	and	original.	Now	that	you	have	all	the
information	for	how	to	design	a	logo,	don’t	forget:	generate,	evaluate,	repeat.	Deliverable	You	should	end	up	with	at	least	one	logo	design	to	evaluate.	It’s	also	common	at	this	stage	to	have	two	or	three	logos	to	choose	between.	In	the	next	phase,	we’ll	go	into	more	detail	about	how	to	evaluate	your	designs.	Phase	Four:	Refine	Goal	If	you	ended	the
last	phase	with	several	different	options,	now’s	the	time	to	narrow	down.	Already	have	a	final	choice?	Great!	Let’s	put	it	to	the	test.	Process	Evaluate	your	designs	by	asking	yourself	these	questions:	What	makes	a	great	logo?	A	great	logo	is:	Simple	Memorable	Evocative	Where	will	you	use	this	logo?	Consider	both	your	primary	use-cases—like	your
website	or	social	media	profiles—as	well	as	your	secondary	use	cases,	like	printed	marketing	materials,	recruitment	and	event	banners,	etc.	Don’t	stop	at	considerations.	Mock	it	up	on	the	various	backgrounds	to	make	sure	the	image,	words	and	overall	message	translate	across	every	medium.	Any	logo	mark	should	be	effective	at	many	sizes,	but
small,	digital	applications	are	critical.	Does	the	logo	have	legs?	Aesthetics	change.	Trends	come	and	go.	But	the	value	of	your	logo	will	only	get	stronger	as	time	goes	on.	Consider	whether	or	not	you	see	your	logo	lasting	you	5,	10,	15,	even	20	years	from	now.	Also,	consider	the	logo	in	the	context	of	your	entire	visual	identity.	This	might	need	to	be	an
additional	exercise.	Take	the	various	elements	of	your	logo	design,	like	colors,	fonts	and	styles,	and	see	how	you	might	be	able	to	incorporate	them	elsewhere	in	your	use-cases.	Finally—and	one	of	our	designers	was	quite	emphatic	about	this—make	a	single-color,	black	and	white	version	of	your	logo	and	make	sure	it	can	be	reversed	on	dark	colors.	If
you	don’t,	you	could	be	signing	yourself	up	for	trouble	in	the	future.	Deliverable	By	now,	you	should	have	a	final	logo	design	you	love.	And	most	likely,	it	took	you	a	decent	amount	of	time	to	get	every	element	just	right.	Our	fifth	and	final	phase	will	help	you	ensure	it	stays	that	way.	Phase	Five:	Define	Goal	When	it	comes	to	maintaining	the	integrity	of
your	brand	identity,	quality	and	consistency	are	key.	Given	the	number	of	places	your	logo	will	live—and	the	number	of	people	who	may	need	to	use	it—it’s	important	to	define	a	set	of	rules	and	guidelines	for	how	to	treat	your	logo.	And	how	not	to.	Process	To	start,	consider	any	guidelines	you	may	have	about	your	logo’s	size,	color,	layout,	treatment,
positioning,	orientation,	etc.	Some	questions	to	ask	yourself:	Are	there	only	certain	color	backgrounds	your	logo	should	be	placed	against?	Can	your	logo	be	used	on	top	of	photography?	If	so,	can	you	change	the	color	to	help	it	pop?	If	you	have	a	combination	logo	mark,	can	the	elements	be	separated	in	certain	contexts?	To	ensure	your	logo	maintains
a	strong	impact,	don’t	be	afraid	to	include	some	“never”	rules	to	discourage	any	modifications	or	distortions	to	your	logo.	Otherwise,	you’ll	wind	up	with	a	holiday-colored	logo	on	an	email	that	went	out	to	all	10k	of	your	customers.	Deliverable	This	is	often	referred	to	as	a	style	guide.	A	style	guide	can	be	as	simple	or	comprehensive	as	you	need.
Recently,	Sprout’s	Design	Systems	team	built	an	entire	website	devoted	to	our	style	guide.	It’s	called	Seeds,	and	it	houses	all	of	our	brand,	writing	and	visual	guidelines,	as	well	as	all	the	patterns	and	components	our	product	designers	need	to	build	our	app.	But	you	don’t	have	to	build	a	brand	new	website	to	house	your	brand	standards.	Just	make
sure	they’re	properly	communicated	to	your	teams	and	are	easily	accessible	to	everyone.	Most	designers	create	a	pdf	and	share	it	on	their	company	or	organization’s	internal	resource	library.	Conclusion	After	all	of	that,	you	might	be	saying,	“Wow,	that’s	a	lot.”	We	know	how	you	feel.	We	weren’t	exaggerating	when	we	mentioned	how	much	work
goes	into	designing	a	logo.	Designers	typically	take	weeks	to	work	through	all	the	phases.	So	our	last	piece	of	advice	is	this:	Don’t	rush.	Take	the	time	to	go	through	the	exercises	we	outlined	in	each	phase.	Your	final	design	will	reflect	the	level	of	effort	you	put	toward	it.	And	remember,	at	the	end	of	the	day,	your	logo	doesn’t	build	your	brand—your
people	do.	Share	—	copy	and	redistribute	the	material	in	any	medium	or	format	for	any	purpose,	even	commercially.	Adapt	—	remix,	transform,	and	build	upon	the	material	for	any	purpose,	even	commercially.	The	licensor	cannot	revoke	these	freedoms	as	long	as	you	follow	the	license	terms.	Attribution	—	You	must	give	appropriate	credit	,	provide	a
link	to	the	license,	and	indicate	if	changes	were	made	.	You	may	do	so	in	any	reasonable	manner,	but	not	in	any	way	that	suggests	the	licensor	endorses	you	or	your	use.	ShareAlike	—	If	you	remix,	transform,	or	build	upon	the	material,	you	must	distribute	your	contributions	under	the	same	license	as	the	original.	No	additional	restrictions	—	You	may
not	apply	legal	terms	or	technological	measures	that	legally	restrict	others	from	doing	anything	the	license	permits.	You	do	not	have	to	comply	with	the	license	for	elements	of	the	material	in	the	public	domain	or	where	your	use	is	permitted	by	an	applicable	exception	or	limitation	.	No	warranties	are	given.	The	license	may	not	give	you	all	of	the
permissions	necessary	for	your	intended	use.	For	example,	other	rights	such	as	publicity,	privacy,	or	moral	rights	may	limit	how	you	use	the	material.	By	now,	we’re	all	probably	familiar	with	what	a	logo	is	and	what	it	looks	like.	You	have	to	admit,	they’re	practically	everywhere.	From	the	clothes	we	wear	to	the	stores	we	visit,	you	can	even	find	your
school	logo	on	your	ID.	But	logos	are	more	than	just	a	decorative	symbol	used	to	identify	a	given	entity,	as	they	often	hold	a	deeper	meaning	made	to	interest	its	market.	Let’s	take	for	example,	an	education	logo.	Whether	you’re	a	publishing	company	or	an	actual	learning	institution,	your	logo	design	is	crafted	with	meaning.	This	could	be	the	values
that	your	institution	possesses,	or	the	history	of	how	it	came	to	be.	To	give	you	an	idea	about	education-centered	logo	designs,	we	gathered	a	couple	of	well-made	creations	to	inspire	you.	Education	Badge	Logo	Round	Education	Logo	Books	Logo	Cloud	Education	Logo	Basic	Elements	of	a	Logo	As	average	consumers,	we	perceive	logos	as	a	symbol
that	helps	us	identify	a	given	brand.	But	for	logo	designers	and	their	clients,	it’s	much	more	than	that.	Logos	serve	as	a	bridge	that	allows	prospective	customers	to	understand	the	essence	of	your	business	through	a	visual	image.	So,	what	makes	a	good	logo	design?	To	help	you	understand	every	aspect	of	a	logo	design,	let’s	first	look	into	its	basic
elements.	1.	Typography	In	most	cases,	a	logo	typically	consists	of	some	sort	of	typographic	element	that	represents	the	brand’s	name.	This	goes	for	various	types	of	logo	designs,	specifically	the	wordmark,	lettermark,	combination	mark,	and	emblem	logo	designs.	Some	logo	designers	would	even	create	a	custom	typeface	for	this,	considering	that
some	types	of	logos	focus	solely	on	typography	for	the	design.	2.	Color	Logos	come	in	all	shades	and	colors,	you	can	find	ones	bearing	black	and	white,	monochromatic,	or	even	multicolored	designs.	But	there’s	more	to	a	logo	design	than	choosing	colors	that	look	good,	as	most	color	palettes	are	chosen	based	on	mood,	meaning,	and	brand	aesthetic.
This	can	be	very	impactful	in	the	way	you	communicate	with	your	audience,	especially	since	color	plays	a	significant	role	in	visual	appeal.	But	then	again,	keep	in	mind	that	while	the	use	of	colors	should	never	be	underestimated,	you	need	to	refrain	from	relying	on	colors	for	effects.	3.	Imagery	For	pictorial,	combination	mark,	and	emblem	logos,
typography	is	ideally	accompanied	by	some	kind	of	icon	or	symbol.	These	symbols	may	either	be	a	literal	image	that	represents	the	nature	of	the	organization,	or	an	abstract	design	that	viewers	have	to	decipher	to	fully	understand.	Using	these	symbols	can	easily	attract	an	audience	compared	to	the	standard	text,	as	this	allows	you	to	experiment	more
with	geometric	shapes	and	colors.	For	instance,	educational	institutions	and	organizations	usually	have	logos	that	come	in	shades	of	blue	or	green,	with	a	tree,	shield,	graduation	cap,	or	diploma	as	part	of	the	design.	However,	the	use	of	imagery	can	also	be	quite	tricky.	There	are	various	company	logos	that	fail	to	deliver	a	good	message	because	of
how	their	logos	appear.	These	logo	designs	may	either	be	too	predictable	or	unrelated,	sometimes	seeming	inappropriate	for	the	public	to	see.	4.	Context	Every	logo	design	must	be	versatile	enough	to	adapt	to	any	form	of	medium.	We	often	see	logos	on	banner	ads,	business	cards,	company	brochures,	and	in	storefronts,	anywhere	that	allows	the
company	to	advertise	its	brand.	In	deciding	what	type	of	logo	design	you	should	choose,	it’s	always	best	to	consider	how	your	logo	will	be	used.	From	a	beverage	cup	to	a	clothing	tag,	the	logo	you	create	should	fit	into	these	mediums	accordingly.	Hands	Raised	Education	Logo	Round	University	Logo	Owl	Education	Logo	Cap	and	Book	Education	Logo
Education	Tree	Logo	Benefits	of	an	Effective	Logo	Design	It	provides	clarity.	When	designing	a	logo,	you	must	always	consider	your	brand.	The	logo	you	create	is	meant	to	support	the	brand	through	visual	representation.	But	if	the	logo	fails	to	represent	your	brand	properly,	then	this	could	cause	confusion.	Your	logo	design	must	be	targeted	towards
your	brand	and	market	in	order	for	it	to	be	effective.	It	sets	you	apart	from	your	competitors.	Consumers	are	always	open	to	trying	something	new,	but	they	can	also	be	relatively	picky	about	it.	Imagine	going	to	the	grocery	store	to	pick	up	a	bag	of	frozen	food.	There	could	be	at	least	five	different	brands	offering	the	same	thing,	so	which	one	would
you	choose?	The	one	that	seems	the	most	reliable,	right?	Although	there	are	numerous	things	that	affects	a	consumer’s	decision,	a	brand’s	logo	is	one	of	it.	You	have	to	make	sure	your	logo	is	appropriate	for	the	industry	you	are	in,	while	still	seeming	like	the	better	option.	It	illustrates	the	value	of	your	brand.	Let’s	take	this	for	example,	a	number	of
private	schools	and	prestigious	universities	possess	an	exquisite	logo	design.	There’s	something	about	it	that	seems	luxurious	and	powerful,	which	speaks	a	lot	about	bringing	quality	education.	This	gives	you	a	good	look,	allowing	your	target	market	to	understand	the	vision	and	mission	your	institution	upholds.	It	helps	develop	consistency.	There’s	no
doubt	a	good	logo	design	can	successfully	represent	your	company	for	years	to	come.	Alongside	successful	branding,	you	can	continue	to	strengthen	your	brand	and	widen	your	services	to	even	a	larger	market	efficiently	because	of	how	your	brand	is	easily	recognized.	An	effective	logo	design	can	take	a	good	amount	of	credit	for	this,	as	it	proves	how
professional	and	credible	your	business	can	be	in	delivering	quality	products	or	services	to	its	customers.	It	prompts	an	emotional	connection.	Although	this	usually	applies	for	companies	that	have	developed	a	strong	recognition,	to	a	degree,	this	can	be	applicable	for	startups	as	well.	Creating	an	emotional	connection	with	your	audience	means	you
are	able	to	communicate	effortlessly	with	them	through	visual	imagery.	A	good	logo	design	can	appeal	to	its	audience,	as	this	tells	a	story	of	a	company’s	values.	Graduation	Cap	Logo	Global	University	Logo	Colored	Education	Tree	Logo	Graduation	Academy	Logo	Happy	School	Book	Logo	Shield	Education	Logo	Business	School	Logo	6	Logo	Design
Tips	Every	Designer	Should	Know	Study	your	competitors.	Some	companies	opt	to	hire	graphic	designers	to	create	a	logo	for	them,	specifically	when	they	don’t	have	one	employed	in	their	company.	During	these	times,	it	becomes	a	team	effort	for	the	designer	and	their	client	to	work	together	in	understanding	the	industry	they	are	in.	This	could	be
anything	from	the	direction	their	competitors	are	going	with	their	design,	along	with	the	common	mistakes	companies	commit	in	creating	a	logo.	Add	personality	to	your	work.	The	way	you	design	your	logo	says	a	lot	about	your	brand	as	a	whole.	Like	how	different	we	all	are	as	individuals,	adding	personality	to	your	logo	design	can	give	your	company
a	distinguishable	look.	This	will	help	you	stand	out	among	your	competitors,	while	still	being	true	to	your	brand’s	identity.	Maximize	negative	space.	Describing	this	technique	as	absolutely	brilliant	would	be	an	understatement.	Think	popular	companies	like	NBC	and	FedEx.	At	first	glance,	you	can’t	see	anything	special	about	their	logos.	But	if	you
take	a	closer	look,	you	can	see	the	clever	use	of	negative	space	to	form	a	hidden	image.	Not	only	does	this	give	more	meaning	to	your	logo	design,	but	it	also	makes	it	easier	to	remember.	This	gives	your	logo	an	edge	that	your	audience	will	appreciate.	Less	is	more.	Let’s	face	it,	you	can	never	go	wrong	with	a	simple	logo	design.	It’s	not	so	much	that
your	logo	should	be	dull	in	form,	just	simple	yet	creative	enough	to	speak	in	volumes.	There’s	a	long	list	of	successful	brands	that	possess	simple	logo	designs	that	are	hard	to	miss.	How	can	you	deny	how	sleek	the	Apple	logo	is?	Creating	a	simple	logo	design	with	timeless	features	can	easily	make	your	logo	the	most	sought	after	design.	Opinions
matter.	Never	hesitate	to	ask	for	a	second	(or	even	a	third)	opinion	from	others.	You	have	to	admit,	it’s	possible	that	you	may	have	overlooked	a	mistake	from	your	design,	especially	since	there’s	always	an	issue	of	being	too	biased	about	it.	You	could	ask	for	another	person’s	opinion	during	the	process	of	designing	as	well,	this	is	to	ensure	that	no	time
ends	up	wasted.	It’s	always	good	to	gain	input	from	others	to	learn	how	you	could	improve	your	logo.	After	all,	you	can	always	learn	something	new	everyday.	Explore!	When	conceptualizing	your	logo	design,	you	often	have	numerous	ideas	of	how	you	want	your	logo	to	look	like.	Don’t	limit	your	ideas	to	what	is	asked	from	you	nor	should	you
concentrate	on	making	it	trendy,	going	out	of	the	norm	will	help	you	come	up	with	a	unique	logo	design	that	viewers	can	take	note	of.	You	can	experiment	with	shapes,	colors,	fonts,	and	images	in	order	to	find	the	logo	that	best	suits	a	brand.	At	the	end	of	it	all,	there	are	numerous	factors	that	contribute	to	the	success	of	a	business,	with	a	logo	only
playing	a	part	of	it.	It’s	all	about	creating	a	logo	design	that	relates	to	your	target	market,	while	still	being	a	reflection	of	what	your	company	or	organization	stands	for.	Add	Tone	Friendly	Formal	Casual	Instructive	Professional	Empathetic	Humorous	Serious	Optimistic	Neutral	10	Examples	of	Public	speaking	20	Examples	of	Gas	lighting	The	logo
design	process	can	be	hard	to	define	outright:	every	graphic	designer	has	their	own	approach	to	logo	development.	For	some,	it’s	methodical	and	disciplined—60	minutes	of	concept	development	followed	by	90	minutes	of	execution,	all	while	listening	to	their	favorite	album	to	boost	creativity.	For	others,	it’s	watching	reruns	of	Will	&	Grace	until	they
find	inspiration	from	the	commercial	breaks.	The	logo	design	can	seem	like	creative	magic,	but	there	is	process	behind	great	logos.	Illustration	by	OrangeCrush	We’re	not	here	to	judge—if	it’s	stupid	but	it	works,	then	it’s	not	stupid.	But	we	are	here	to	outline	a	general	logo	design	process	that	you	can	use	as	a	starting	point.	We’ll	show	you	how	to
combine	research	and	analysis	with	creative	ingenuity	to	create	an	outstanding	logo	design.	Below	are	the	7	basic	steps	to	logo	development,	complete	with	examples	that	show	the	process	in	action.	What	are	the	7	steps	to	design	a	logo?	—	Step	1.	Evaluate	the	brand	—	Your	first	step	in	the	logo	design	process	is	to	understand	what	the	brand
embodies	and	what	the	business’s	goals	are.	This	is	known	as	the	Client	Discovery	phase.	There’s	no	one-size-fits-all	for	logo	design—a	logo	is	only	as	good	as	its	representation	of	a	business,	so	it	won’t	be	effective	unless	you	first	know	what	kind	of	impression	the	brand	is	aiming	for.	Traumkuh	is	a	swanky	cafe	chain	in	Germany,	and	they	wanted	a
logo	to	appeal	to	young,	hip	patrons,	as	the	background	brand	photo	shows.	Designer	nevergohungry	delivered,	but	the	design	choices	for	this	edgy	European	coffeehouse	wouldn’t	work	for,	say,	a	Wall	Street	law	firm.	A	lot	of	the	information	you’ll	need	should	be	in	the	design	brief.	But	there	are	always	clients	who	can’t	articulate	what	they	want	or
don’t	know	themselves,	and	it	is	up	to	the	designer	to	draw	this	information	out.	And	even	in	the	case	of	the	most	detailed,	well-composed	briefs,	designers	should	probe	deeper—explore	how	the	client	really	feels	about	their	business	and	the	awesome	work	that	they	do	in	words	that	go	beyond	the	official	corporate	statement.	Every	bit	of	insight	you
can	get	into	the	company	and	the	people	that	comprise	it	will	contribute	to	the	success	of	your	design	in	the	long	run.	Here	are	just	a	few	general	questions	you	can	start	with	to	kick	off	your	client	research:	Why	are	you	getting	a	logo	design?	What	problem	are	you	trying	to	solve?	If	your	brand	were	a	person,	what	adjectives	would	you	use	to
describe	it?	(clever,	prudent,	etc.)	What	is	your	brand	voice?	(eloquent	&	formal,	jokey	with	slang,	etc.)	Which	beliefs	and	values	are	important	to	your	brand?	What	is	your	unique	value	proposition?	What	does	your	company	offer	that	your	competitors	don’t?	How	do	you	want	your	customers	to	describe	your	brand	to	their	friends?	The	first	step	in	the
99designs	logo	design	process	is	defining	the	attributes	of	your	brand,	based	on	an	interactive	sliding	scale.	Of	course,	these	aren’t	exactly	design	questions—this	belongs	more	to	the	field	of	branding.	But	considering	that	logos	are	one	of	your	strongest	vehicles	for	branding,	asking	these	questions	is	a	necessary	first	step.	Evaluating	a	brand	is	one	of
the	first	steps	in	the	99designs	logo	design	process.	We	ask	clients	to	define	their	attributes	in	some	core	areas	so	that	designers	have	a	good	idea	of	the	brand	identity	before	they	even	start.	Even	taking	just	5	minutes	to	consider	where	a	brand	falls	on	these	metrics	can	help	you	formulate	more	complex	brand	inquiries	later	on.	At	the	end	of	this
step,	you	should	have	your	own	well-informed	take	on	the	brand	(supported	by	plenty	of	notes).	From	here,	you	can	start	brainstorming	to	distill	this	information	into	key	words	and	phrases.	One	popular	brainstorming	technique	is	mind	mapping,	in	which	designers	take	their	overall	brand	impressions	and	expand	them	into	related	ideas.	Save	your
favorites—these	will	support	your	logo	concepts	later.	But	your	research	isn’t	done	yet!	Step	2.	Research	the	industry	—	No	brand	exists	in	a	vacuum.	Every	company	has	to	contend	with	the	standards	of	their	industry,	even	if	they	are	doing	everything	to	stand	out.	We've	just	sent	you	your	free	logo	ebook.	So	the	next	step	in	the	logo	design	process	is
to	research	what	kind	of	logos	competitors	and	industry	leaders	have.	This	is	referred	to	as	the	Industry	Discovery	phase,	and	it	can	mean	the	difference	between	a	logo	that	is	generic	and	one	that	is	too	far	out	of	left	field.	From	other	logos	in	your	industry	you	can	glean:	what	logo	techniques	work	for	your	industry,	i.e.,	brand	colors	or	particular
shapes	what	logo	techniques	are	overused,	to	the	extent	that	they	lose	personality	what	logo	techniques	are	ignored,	which	might	inspire	ways	to	stand	out	what	kind	of	customers	dominate	your	industry	(or	which	customers	your	rivals	prefer	to	target)	Start	off	by	doing	competitor	research	to	identify	the	kinds	of	trends	that	are	popular	in	the
industry.	Look	for	ways	that	your	design	can	still	be	recognizable	while	standing	out.With	the	blue	tones	and	the	geometric	influences,	the	Parabola	logo,	designed	by	goopanic,	fits	in	with	others	of	the	tech	industry	while	still	managing	to	be	in	a	league	of	its	own.	For	example,	most	logos	in	the	tech	industry	use	the	color	blue.	With	this	information,
you	can	either	(1.)	also	use	blue	because	the	data	suggests	it	works	best,	or	(2.)	use	another	color	in	order	to	stand	out	from	the	sea	of	blue	logos.	There’s	no	right	or	wrong	answer,	it	depends	on	how	much	of	a	priority	standing	out	is	to	your	branding	strategy.	But	either	way,	you	won’t	even	know	there’s	a	choice	to	make	unless	you	research	other
logos	in	your	industry	first.	Step	3.	Make	a	list	of	where	the	logo	will	be	used	—	Just	like	the	brand	strategy,	the	physical	or	digital	space	the	logo	will	occupy	should	also	inform	your	design	choices.	Research	where	the	logo	will	be	used—this	is	known	as	the	Application	Discovery	phase.	Although	you	may	not	yet	have	a	complete	list,	the	earlier	you
can	predict	how	your	logo	will	be	used,	the	better	for	logo	development.	Where	you	need	your	logo	might	determine	the	color	model,	the	shape	or	even	design	software	used.	For	example,	if	you	want	your	logo	on	large	billboards,	you	can	design	more	detailed,	larger-scale	logos.	If	it’s	going	to	be	situated	in	the	corner	of	a	mobile	app,	you	should	opt
for	simplicity	and	smaller	scales.	If	social	media	will	play	a	heavy	role,	the	logo	should	sit	comfortably	in	both	circular	and	square	avatars	and	be	adaptable	to	larger	cover	images.	If	you	want	to	stand	out	in	video	or	digital	platforms,	you	can	even	have	an	eye-catching	animated	logo.	More	often	than	not,	a	designer	will	want	to	plan	for	all	of	these
scenarios.	The	Old	Town	Bluffton	Inn	has	a	few	different	varieties	of	logos,	all	designed	by	Agi	Amri,	to	fit	any	size	location	without	harming	visibility.	These	are	some	common	use	cases	for	logo	design:	Website	icons	Signs	and	banners	Product	packaging	Advertisements	Social	media	profiles	and	banners	Business	cards	Company	letterheads
(invoices,	internal	documents)	Email	marketing	campaigns	Marketing	swag	(pens,	shirts,	mugs,	etc.)	You	also	have	to	consider	the	logo’s	shape	and	how	it	fits	its	surroundings.	Some	spots	require	a	wide,	rectangular	logo,	like	letterheads;	others	require	something	small	and	discreet,	like	a	watermark	on	shareable	content.	Luckily,	you	can	have
several	different	versions	in	your	stable.	Considering	the	popularity	of	responsive	logos,	you	don’t	have	to	limit	yourself	to	one	standard	design.	Plus,	you	always	have	the	best	logo	for	any	situation.	The	trick	is	to	make	sure	that	these	different	versions	of	your	logo	all	feel	like	the	same	logo.	It	helps	to	plan	ahead	and	design	these	variations	all	at	the
same	time,	rather	than	designing	the	main	logo	and	adapting	it	to	different	situations	as	they	come	up.	If	an	adaptable	logo	appeals	to	you,	aim	for	four	variations	at	first,	escalating	the	logo	in	both	size	and	complexity.	Step	4.	Sketch	a	variety	of	logo	concepts	—	If	you	already	have	some	logo	ideas,	you	might	be	tempted	to	jump	ahead	into	logo
design	software.	But	before	you	start	zeroing	in	on	your	final	design,	take	some	time	to	sketch	plenty	of	ideas.	Sketching	is	cheap,	easy	and	fast,	but	most	importantly,	it’s	an	effective	brainstorming	tool.	Atlassian’s	logo	redesign	involved	pages	of	sketches.	Sketch	out	a	bunch	of	different	logo	ideas	to	see	how	they	look	outside	your	head.	For	one
thing,	the	act	of	sketching	alone	can	get	the	creative	juices	flowing.	But	more	to	the	point,	sketching	a	wide	variety	of	concepts	lets	you	see	what	works	and	what	doesn’t.	You’ll	start	to	notice	certain	threads	or	themes	you	like,	and	you	can	mix	and	match	different	elements	until	you	settle	on	the	perfect	one.	Even	if	you’re	almost	certain	you	have	an
idea	you	like,	sketch	other	ideas.	You	might	surprise	yourself	with	something	you	like	better,	and	if	nothing	else,	this	will	give	you	some	backups	in	case	the	client	ends	up	not	liking	the	direction	of	your	initial	concept.	Once	you’ve	settled	on	your	preferred	concept,	try	sketching	some	variations	on	it,	adding	or	removing	elements,	changing	minor
details,	and	beginning	typography	explorations.	Step	5.	Create	digital	drafts	in	vector	software	—	By	now,	you	should	have	a	messy	smorgasbord	of	logo	sketches	as	well	as	a	better	sense	of	what	you	want	the	final	logo	to	look	like.	Of	those	sketches,	take	around	3	of	your	best	ones	and	recreate	them	in	your	design	software.	This	is	where	your	final
logo	really	starts	taking	shape.	For	a	comprehensive	step-by-step	guide,	take	a	look	at	this	article	on	making	a	logo	in	Illustrator.	Some	elements	you	can	only	see	after	you	digitize	your	logo	designs,	like	color,	type	treatments	and	even	mockups	on	various	branding	assets.	Logo	by	cindric.	Now	you	can	make	all	those	crucial	design	decisions	you
couldn’t	in	the	sketch	phase.	In	your	digital	draft,	you	can	experiment	with	logo	colors	as	well	as	typography.	In	case	you’re	a	business	owner	trying	to	make	your	own	logo,	this	step	of	the	logo	design	process	does	require	technical	knowledge	of	design	software.	But	you	can	always	use	a	user-friendly	DIY	editor.	Although	these	don’t	have	the	features
or	complexity	to	create	a	substantial	logo,	they	do	have	the	bare	minimum	of	what	you	need.	You	can	also	hire	a	freelancer	or	commission	a	design	contest	if	you	prefer	to	outsource	this	to	step	to	someone	with	more	expertise.	Working	with	a	professional	will	pretty	much	guarantee	a	great	result.	If	you	want	to	learn	more	about	the	pros	and	cons,
check	out	this	comparison	of	the	best	ways	to	get	a	logo.	Once	you	have	a	solid	draft,	go	the	extra	mile	to	create	a	presentation	to	showcase	your	logo.	This	involves	presenting	the	flat	logo	along	with	any	variations,	an	overlay	with	brand	imagery,	and	mockups	of	the	logo	out	in	the	real	world.	The	goal	is	to	communicate	your	vision	of	the	brand	with	a
persuasive,	knockout	logo	presentation.	Step	6.	Refine	your	logo	design	with	feedback	—	Here’s	something	you	don’t	need	to	be	a	designer	to	appreciate:	everyone’s	a	critic!	No	matter	how	perfect	you	think	your	logo	design	is,	chances	are	someone,	somewhere,	is	going	to	request	changes.	That’s	not	always	a	bad	thing.	When	you	work	on	the	same
image	for	hours	or	days	(or	weeks,	or	months),	you	tend	to	mistake	the	forest	for	the	trees.	A	fresh	set	of	eyes	on	the	final	product	can	reveal	some	room	for	improvement	you	hadn’t	noticed	before.	Through	feedback	and	refinement,	eventually	your	logo	will	evolve	into	something	great.	Illustration	by	chocoboracer.	You	want	to	encourage	criticism	on
your	logo	design	and	show	it	to	a	variety	of	people.	Show	your	clients	or	co-workers	first	and	foremost,	but	don’t	stop	there!	Show	your	significant	other,	your	friends,	your	neighbors,	your	Uber	driver.	New,	fresh	ideas	come	from	the	unlikeliest	of	sources,	and	at	the	very	least	you	can	gauge	people’s	reactions	to	the	logo	to	make	sure	it’s	having	its
desired	effect.	Getting	feedback	on	your	design	is	the	easy	part.	The	real	challenge	lies	in	interpreting	and	acting	on	client	feedback.	Ask	follow-up	questions	and	use	your	best	judgment	to	decide	what	feedback	is	most	valuable.	Your	logo’s	job	is	to	represent	a	brand,	and	the	question	you	should	ask	yourself	is	whether	the	feedback	is	helping	the
logo	do	that	better.	If	not,	you	may	need	to	politely	articulate	the	reasoning	behind	your	design	choices.	At	the	same	time,	you	don’t	want	to	be	so	stubborn	or	precious	over	your	logo	that	you	are	unwilling	to	see	potential	flaws.	Step	7.	Prepare	and	deliver	the	final	logo	files	—	With	your	logo	finalized,	it’s	time	to	deliver	your	final	files!	You	should
determine	what	design	files	your	client	needs	at	the	start	of	the	process	(in	case	they	have	any	special	requirements).	But	in	general,	it	is	best	to	include:	Layered	source	vector	files,	such	as	AI	Layered	EPS/PDF	files	(for	clients	using	different	vector	programs)	High	resolution	raster	files	for	web,	including	PNGs	with	transparent	backgrounds	Time	to
deliver	those	final	files.	By	Creative	Dan	Be	sure	to	include	basic	variations	of	the	logo,	such	as	full	color,	black,	white	and	monochrome.	If	you	are	using	a	standard	font	(as	opposed	to	custom	lettering),	you	should	also	outline	the	text.	Otherwise,	the	font	will	change	on	computers	that	do	not	have	it	installed.	You	should	also	inform	the	client	of	any
fonts	used	in	the	logo	in	case	they	will	need	them	for	future	branding	projects	(be	advised	that	most	font	licenses	require	the	client	to	purchase	it	themselves).	This	is	all	information	that	is	great	to	include	in	a	brand	style	guide.	Not	only	does	this	ensure	that	your	logo	will	be	used	correctly	long	after	you	are	gone,	it	makes	a	great	parting	gift	for	the
client	and	increases	their	confidence	in	the	brand	vision	you’ve	crafted	for	them.	Smart	logo	development	brings	brands	to	life	—	You	could	say	that	great	design	takes	talent,	but	you	can	never	know	for	sure	what	that	means	or	whether	you	have	it.	What	you	can	say	for	sure	is	that	great	logos	do	not	happen	by	accident.	They	are	the	result	of	critical
thinking,	interrogating,	collaborating,	exploring,	failing	and	starting	again.	Each	detail	of	your	logo—colors,	fonts,	sizes,	shapes	and	more—can	affect	the	kind	of	impression	it	makes	on	customers.	Although	at	the	end	of	the	day	your	logo	may	not	resonate	with	every	single	viewer,	a	robust	logo	design	process	is	your	best	opportunity	to	bring	your
brand	vision	to	life.	Want	to	learn	more	about	logo	design?	Check	out	our	article	on	how	to	design	a	logo.	—	This	article	was	originally	written	by	Peter	Vukovic	and	published	in	2012.	The	current	version	has	been	updated	with	new	information	and	examples.	Professional	Logo	Design	Process:	How	To	Make	LogosA	logo	is	often	the	first	impression	a
company	makes	on	potential	customers.It's	an	iconic	representation	of	your	brand,	encapsulating	your	vision,	personality,	and	values	into	a	single	graphic	design.At	Inkbot	Design,	we	understand	the	importance	of	getting	your	logo	right	from	the	start.Over	the	years,	we've	developed	a	proven	logo	design	process,	allowing	us	to	consistently	create
logos	our	clients	love.In	this	blog	post,	I'll	walk	you	through	our	logo	design	process	from	start	to	finish.	I'll	explain	the	critical	steps	and	best	practices	we	follow	to	develop	distinctive,	meaningful,	and	memorable	logos.Whether	you're	looking	to	create	a	logo	for	your	company	or	simply	interested	in	how	the	logo	design	process	works,	you'll	get	an
inside	look	at	our	team's	methods	to	craft	logos	our	clients	are	proud	to	put	on	their	products,	websites	and	marketing	materials.Developing	an	effective	logo	requires	skill,	experience,	and	thoughtful	collaboration	with	the	client.	Our	process	facilitates	this	collaboration	and	ensures	we	create	tailored	logo	solutions	that	capture	the	heart	of	our
clients'	brands.	We're	excited	to	provide	insight	into	how	we	bring	logos	to	life.TL;DR:A	well-designed	logo	is	crucial	for	a	business:	A	logo	represents	the	brand	identity	and	serves	as	a	visual	representation.	It	creates	a	lasting	impression	on	consumers	and	helps	differentiate	a	company	from	its	competitors.The	logo	design	process	involves	various
steps:	Gathering	information	and	understanding	the	brief	allows	designers	to	meet	client	expectations.	Researching	and	understanding	the	target	audience	helps	create	a	logo	that	resonates	with	them.	Sketching,	conceptualising,	refining,	and	selecting	the	final	design	are	essential	to	creating	an	impactful	logo.Colour,	typography,	and	shape	play
significant	roles	in	logo	design.	Choosing	the	right	colour	palette	evokes	emotions	and	establishes	brand	recognition.	Selecting	appropriate	typography	ensures	readability	and	reflects	the	brand's	personality.	Creating	meaningful	shapes	and	symbols	adds	visual	interest	and	communicates	the	brand	message	effectively.Logo	design	file	formats	and
guidelines	are	essential	considerations:	Using	vector	file	formats	ensures	scalability	and	maintains	design	integrity.	Considering	different	file	formats	for	various	use	cases,	such	as	print	or	digital,	provides	versatility	and	compatibility.Challenges	can	arise	during	the	logo	design	process:	Overcoming	challenges	and	ensuring	a	successful	logo	design
process	requires	effective	communication,	understanding	client	goals,	and	adapting	to	changing	requirements.	Collaboration	and	feedback	play	a	vital	role	in	achieving	the	desired	outcome.A	well-designed	logo	is	crucial	for	any	business	or	organisation	as	it	serves	as	a	visual	representation	and	the	face	of	the	brand.	It	is	essential	to	create	a	logo	that
accurately	conveys	the	identity	and	values	of	the	company.A	well-designed	logo	helps	establish	brand	recognition.	When	customers	see	a	symbol	associated	with	a	particular	brand,	it	triggers	their	memory	and	creates	a	connection.	This	connection	builds	trust	and	loyalty,	making	customers	more	likely	to	choose	that	brand.	For	example,	the	golden
arches	of	McDonald's	or	the	bitten	apple	of	Apple	Inc.	are	instantly	recognisable	logos	that	have	become	synonymous	with	their	respective	brands.A	well-designed	logo	also	helps	differentiate	a	business	from	competitors	in	a	crowded	marketplace.	A	unique	and	eye-catching	logo	can	capture	the	attention	of	potential	customers	and	set	the	brand	apart
from	others	offering	similar	products	or	services.	A	prime	example	is	the	Nike	swoosh,	which	distinguishes	the	brand	in	the	athletic	apparel	industry.Moreover,	a	well-designed	logo	can	evoke	emotions	and	create	a	lasting	impression.	The	colours,	font,	and	imagery	used	in	a	logo	can	communicate	the	brand's	personality	and	values.For	instance,
bright	and	playful	colours	may	convey	a	fun	and	energetic	brand,	while	muted	tones	indicate	sophistication	and	elegance.	This	emotional	connection	formed	through	the	logo	can	influence	customers'	perceptions	and	attitudes	towards	the	brand.In	addition,	a	well-designed	logo	enhances	brand	credibility	and	professionalism.	Customers	are	more
likely	to	trust	a	business	with	a	polished	and	professional	logo,	as	it	gives	the	impression	that	the	brand	is	established,	reliable,	and	pays	attention	to	detail.To	illustrate	the	importance	of	a	well-designed	logo,	let's	consider	the	case	of	a	small	bakery	in	a	crowded	city.	The	bakery	had	a	generic	logo	that	blended	in	with	the	rest	of	the	competition.



However,	after	investing	in	a	professional	designer	to	create	a	new	logo	that	incorporated	elements	of	their	handcrafted	products,	the	bakery	saw	a	significant	increase	in	customer	traffic.The	new	logo	helped	differentiate	the	bakery	from	its	competitors	and	communicated	its	commitment	to	quality	and	authenticity.	Within	a	few	months,	the	bakery
experienced	a	25%	increase	in	sales,	proving	the	power	of	a	well-designed	logo.Let's	dive	into	the	fascinating	world	of	logo	design	and	understand	the	step-by-step	process	behind	it.	We'll	explore	various	aspects,	such	as	gathering	information,	researching	the	target	audience,	sketching	ideas,	refining	designs,	and	selecting	the	final
masterpiece.Along	the	way,	we'll	discover	how	designers	creatively	combine	meaningful	shapes,	symbols,	and	typography	to	leave	a	lasting	impact	on	viewers.	So,	join	me	as	we	embark	on	a	journey	to	unravel	the	intricacies	of	the	logo	design	process	from	start	to	finish.Gathering	information	and	understanding	the	brief	is	essential	when	starting	the
logo	design	process.	This	step	is	crucial	in	creating	a	successful	logo	design	that	aligns	with	the	client's	vision	and	goals.	Here	are	the	critical	steps	involved	in	gathering	information	and	understanding	the	brief:1.	Communication	with	the	client:	Begin	by	having	a	detailed	discussion	with	the	client	to	comprehend	their	business,	industry,	and	target
audience.	Gather	insights	into	their	values,	mission,	and	unique	selling	proposition.2.	Identify	the	scope	and	requirements:	Determine	the	specific	deliverables	and	conditions	for	the	logo	design	project.	Clarify	the	desired	style,	format,	colour	preferences,	and	any	particular	imagery	or	symbolism	the	client	wants	to	incorporate.3.	Research	the
competition:	Analyse	the	client's	competitors	to	understand	the	market	landscape	better.	Identify	common	design	elements	and	visualise	ways	to	differentiate	the	client's	logo	from	the	competition.4.	Research	the	target	audience:	Conduct	thorough	research	on	the	client's	target	audience.	Understand	their	demographics,	preferences,	and	values.	This
insight	will	help	create	a	logo	that	resonates	with	the	target	audience	and	effectively	communicates	the	client's	message.5.	Define	design	objectives:	Based	on	the	gathered	information,	establish	clear	design	objectives	for	the	logo.	These	objectives	should	align	with	the	client's	brand	identity,	positioning,	and	desired	message.6.	Set	project	timelines
and	constraints:	Discuss	project	timelines,	budget,	and	any	other	limitations	with	the	client.	This	will	ensure	the	design	process	stays	on	track	and	within	the	defined	parameters.Pro-tip:	During	the	initial	meeting,	ask	open-ended	questions	to	encourage	clients	to	share	their	thoughts	and	ideas	freely.	This	will	help	you	better	understand	their
requirements	and	facilitate	a	more	collaborative	approach	to	the	logo	design	process.A	creative	design	brief	is	a	document	for	a	design	or	development	project	created	during	a	consultation	between	the	client	and	the	designer.In	our	case,	it	is	a	set	of	around	20	questions	and	takes	approximately	one	hour	to	complete.The	more	complete	the	answers,
the	better	we	can	communicate	through	the	design	concepts,	so	we	advise	clients	to	spend	time	completing	them.The	logo	and	branding	questionnaire	we	use	is	broken	down	into	several	key	areas:–	About	Your	Business	–	What	does	your	business/product	do?	What	problem	do	you	solve	for	your	customers?	What	about	your	background,	product,	or
service	sets	you	apart	from	your	competitors?–	About	Your	Customers	–	Describe	your	ideal	client;	what	is	the	primary	message	you	want	to	convey	to	your	customers?–	About	the	Project	–	If	you	have	an	existing	brand/identity,	why	isn’t	it	working	for	you?	Please	share	three	links	to	Brands/Logos	that	inspire	you.	What	do	you	like	best	about	them?
Describe	your	brand’s	desired	look	and	feel	using	five	adjectives	or	short	phrases.Once	the	answers	to	the	questionnaire	are	complete,	we	will	go	through	and	build	up	a	solid	base	to	work	from	moving	forward.Further	questions	may	arise,	which	can	be	discussed	so	we	can	best	understand	the	project	before	getting	started.We	look	into	the	existing
business	(unless	it	is	a	brand	new	startup)	and	uncover	where	they	are	currently	regarding	Branding	overall.There	may	be	facets	of	their	business	that	had	not	been	mentioned	in	the	initial	consultation.	Still,	the	critical	point	to	client	discovery	is	understanding	their	issues	further	to	provide	the	best	solution	possible.Often,	the	client	may	not	know
‘why’	their	brand	is	struggling,	but	to	an	expert	brand	consultant,	looking	at	their	current	setup	may	provide	meaningful	answers	in	the	logo	design	process.Working	in	many	industries,	learning	about	the	particular	’niche’	the	client	resides	in	is	always	important.We	look	at	their	competitors	to	see	what	they	are	doing	–	if	they	are	doing	well,	we
consider	what	they	are	doing	right.If	they	are	doing	things	badly,	we	can	quickly	know	what	to	avoid	to	help	our	clients	succeed.For	a	more	comprehensive	Brand	Identity	design	process,	we	delve	deeper	into	the	Brand	in	question	research	levels	through	Qualitative	and	Quantitative	research	methods.Naturally,	this	takes	a	lot	of	time,	so	the	lower-
priced	logo	design	packages	will	tend	to	skip	over	this	part.Qualitative	Research	is	primarily	exploratory	research.We	use	it	to	discover	reasons,	opinions,	and	motivations	–	it	provides	insights	into	the	overall	problem.Qualitative	Research	is	also	used	to	uncover	trends	in	thought	and	opinion.Quantitative	research	is	used	to	quantify	the	problem	by
generating	numerical	data	that	can	be	formatted	into	usable	statistics.It	is	used	to	quantify	attitude,	opinion,	behaviour,	and	other	defined	variables	–	and	generalise	results	from	a	larger	sample	population.Quantitative	Research	uses	measurable	data	to	formulate	facts	and	uncover	patterns	in	research.Researching	and	understanding	the	target
audience	is	crucial	in	the	logo	design	process.	It	helps	designers	create	a	logo	that	effectively	appeals	to	the	intended	audience	and	aligns	with	their	preferences	and	values.Demographics:	Analysing	the	demographic	factors	of	the	target	audience,	such	as	age,	gender,	location,	and	income	level,	provides	insights	into	their	characteristics	and
preferences.	For	example,	a	logo	targeting	young	adults	in	urban	areas	may	use	vibrant	colours	and	modern	typography.Psychographics:	Understanding	the	psychographic	traits	of	the	target	audience,	including	their	interests,	lifestyle,	and	values,	helps	designers	create	a	logo	that	resonates	with	their	emotions	and	aspirations.	Incorporating	nature-
inspired	elements	for	a	logo	targeting	environmentally	conscious	consumers	can	evoke	a	sense	of	sustainability	and	eco-friendliness.Competitor	Analysis:	Researching	competitors'	logos	and	branding	strategies	within	the	same	industry	or	niche	helps	designers	identify	unique	visual	elements	and	establish	differentiation.	By	analysing	the	target
audience's	response	to	competitor	logos,	designers	can	create	a	logo	that	stands	out	and	appeals	to	their	desires	and	expectations.Feedback	and	Testing:	Gathering	feedback	from	the	target	audience	through	surveys,	focus	groups,	or	online	platforms	allows	designers	to	understand	their	preferences	and	make	necessary	adjustments	to	the	logo
design.	This	iterative	process	ensures	the	final	logo	effectively	communicates	the	intended	message	to	the	target	audience.A	true	story	that	reflects	the	importance	of	researching	and	understanding	the	target	audience	involves	a	small	local	bakery.	The	bakery	had	a	logo	that	was	designed	without	considering	its	target	audience.The	logo	featured
bold	and	vibrant	colours,	modern	typography,	and	abstract	shapes,	which	appealed	more	to	a	younger,	urban	demographic.	The	core	customer	base	of	the	bakery	was	primarily	older	individuals	from	the	local	community	who	preferred	traditional	and	nostalgic	elements.	After	conducting	market	research	and	understanding	the	target	audience,	the
bakery	redesigned	its	logo	by	incorporating	classic	visuals	and	a	softer	colour	palette.	As	a	result,	the	redesigned	logo	resonated	better	with	the	target	audience,	leading	to	increased	brand	recognition	and	customer	loyalty.When	sketching	and	conceptualising	ideas	for	a	logo,	it's	essential	to	start	by	gathering	all	relevant	information	and
understanding	the	brief	provided	by	the	client.	This	involves	understanding	their	business,	target	audience,	and	design	preferences.	Once	you	have	a	clear	understanding	of	the	client's	requirements,	you	can	proceed	with	the	following	steps:Research	and	analyse	the	target	audience	to	understand	their	preferences,	interests,	and	expectations.	This
will	help	you	create	a	logo	that	resonates	with	them.Brainstorm	and	sketch	out	different	ideas	and	concepts	for	the	logo.	Explore	various	design	styles,	typography	options,	and	symbols	that	align	with	the	brand's	identity	and	objectives.Experiment	with	different	logo	design	variations,	using	different	layouts,	colours,	and	shapes.	This	stage	allows	for
exploration	and	creativity	to	bring	the	initial	ideas	to	life.Share	the	sketches	and	conceptualised	ideas	with	the	client	for	feedback	and	input.	This	collaboration	ensures	the	design	aligns	with	their	vision	and	meets	their	expectations.Based	on	the	client's	feedback,	refine	and	iterate	on	the	design.	Make	necessary	adjustments	and	enhancements	to
improve	the	concept	and	visual	appeal	of	the	logo.Repeat	the	feedback	and	iteration	process	until	a	final	design	is	selected.	This	involves	multiple	revisions	to	ensure	the	client's	satisfaction	and	the	logo's	effectiveness.I	had	a	unique	encounter	during	one	of	my	experiences	sketching	and	conceptualising	ideas	for	a	client's	logo.	The	client	was	a	small,
eco-friendly	skincare	brand	that	wanted	a	logo	that	reflected	their	commitment	to	sustainability	and	natural	ingredients.	As	brainstorming	ideas,	I	stumbled	upon	using	leaves	as	a	prominent	element	in	the	logo	design.I	started	sketching	different	variations	of	leaves,	exploring	different	shapes	and	arrangements.	The	client	loved	the	idea	and	was
particularly	drawn	to	the	simplicity	and	elegance	of	a	single	leaf.	We	discussed	the	symbolism	of	the	leaf,	representing	growth,	renewal,	and	the	natural	elements	that	the	brand	emphasised.Inspired	by	this	concept,	I	further	refined	the	design	by	incorporating	subtle	curves	and	lines	to	depict	the	intricate	details	of	the	leaf.	I	experimented	with
different	colour	schemes,	finally	settling	on	earthy	tones	to	reinforce	the	brand's	connection	to	nature.The	client	was	thrilled	with	the	final	logo	design,	as	it	beautifully	captured	their	brand	values	and	connected	with	their	target	audience.	It	was	a	rewarding	experience	to	see	how	a	simple	idea	and	sketch	evolved	into	a	meaningful	and	impactful	logo
that	accurately	represented	their	brand	identity.Mood	boards	and	reference	imagery	are	collected	from	the	start,	occasionally	with	assistance	from	the	client	who	has	sent	over	images	that	portray	the	look	or	feel	of	what	they	want	to	communicate	in	the	logo	design.It	can	be	hard	to	describe	’themes’	or	colours	in	words,	so	we	recommend	the	client
send	us	some	visual	inspiration	if	they	can.From	the	first	sketch	in	the	notepad,	visual	iconography	or	shapes	may	be	appealing	and	worthy	of	development.At	this	stage,	we	may	move	to	the	grid	or	dotted	paper,	redrawing	and	enlarging	the	original	design	and	refining	it	with	a	pen	for	the	next	step.Further	development	of	the	logo	sketches	may
include	grids	and	lines	drawn	to	balance	and	align	things	correctly.Even	organic	shapes	can	be	improved	with	a	constructed	grid,	be	it	how	the	logomark	could	sit	alongside	the	logotype.Although	conceptualisation	can	be	defined	as	’the	forming	of	a	concept’,	at	this	point	in	the	logo	design	process	for	clients,	it	is	more	a	case	of	refining	an	idea
further	by	getting	onto	a	computer.The	‘idea’	is	given	a	new	viewpoint	when	viewed	on	a	screen,	allowing	us	to	observe	any	immediate	concerns	that	may	have	been	overlooked	in	the	sketch.When	it	comes	to	logo	design,	creating	initial	digital	designs	is	an	essential	step	in	the	logo	design	process.	Here	are	the	steps	involved:Review	the	gathered
information	and	brief:	Before	starting	the	digital	design	process,	thoroughly	reviewing	the	collected	data	and	the	logo	design	brief	is	crucial.	This	will	give	a	clear	understanding	of	the	client's	requirements	and	expectations.Brainstorm	ideas	and	concepts:	Next,	brainstorm	various	ideas	and	concepts	for	the	logo	design.	This	can	be	done	through
sketching,	mind	mapping,	or	any	other	creative	technique	that	helps	generate	initial	design	concepts.Choose	the	appropriate	design	software:	Select	the	proper	design	software	based	on	the	project's	requirements.	Popular	graphic	design	software	options	include	Adobe	Illustrator,	CorelDRAW,	or	Sketch.Create	initial	design	concepts:	Utilise	the
chosen	design	software	and	create	the	initial	digital	design	concepts.	Begin	by	exploring	different	typography	options,	shapes,	and	symbols	that	align	with	the	client's	brand	identity	and	values.Experiment	with	colour	schemes:	Explore	different	colour	schemes	to	enhance	the	visual	appeal	of	the	logo	design.	Consider	the	psychology	of	colours	and
their	impact	on	the	target	audience.	Remember	to	choose	colours	that	resonate	with	the	brand's	personality	and	evoke	the	desired	emotional	response.Iterate	and	refine	the	designs:	Once	the	initial	digital	designs	are	created,	iterate	and	refine	them	based	on	client	or	design	team	feedback.	This	involves	making	necessary	adjustments	and
improvements	to	create	a	more	polished	and	visually	cohesive	logo	design.Consider	scalability	and	versatility:	During	the	initial	digital	design	phase,	it	is	essential	to	ensure	that	the	logo	design	is	scalable	and	versatile.	The	design	should	maintain	its	visual	integrity	and	legibility	across	different	sizes	and	mediums.Creating	initial	digital	designs	is	a
crucial	step	in	the	logo	design	process	as	it	sets	the	foundation	for	the	final	design.	Following	these	steps,	designers	can	create	visually	compelling	logos	that	accurately	represent	the	client's	brand.Before	colours	are	applied	to	any	design,	consideration	of	the	logo	design	process	must	be	taken	in	monotone	black	and	white	shades.These	are	the
extremes	of	colour,	light	and	tone.We	see	a	lot	of	poorly	created	logo	designs	where	the	designer	did	not	worry	about	how	the	logo	would	look	in	black	and	white.Even	though	‘fax’	as	a	medium	is	dying	out,	a	great	logo	design	must	have	the	ability	to	look	good	in	any	format,	in	any	output.Once	we	have	some	rough	ideas	for	the	logomark,	we	will	start
thinking	about	how	the	company	name	will	be	represented	through	the	logotype.We	will	have	a	general	idea	of	the	style	of	typeface	we	are	looking	for,	such	as	a	contemporary	sans-serif	or	old-style	serif.	Still,	finding	the	perfect	font	for	the	job	involves	browsing	through	an	extensive	library	we	have	collected.If	we	want	to	be	communicated	to	find
anything	that	fits	the	bill,	a	stylistically	‘close’	font	may	be	customised	to	fit	the	project's	needs.This	can	be	advantageous,	as	it	creates	a	unique	quality	for	the	Brand;	however,	expanding	this	to	a	bespoke	font	may	add	to	the	costs	involved.Once	we	have	a	handful	of	typefaces	appropriate	to	the	Brand,	we	will	explore	how	they	look	side-by-side	with
the	logomark	symbols	created	previously.Several	chosen	colour	palettes	will	be	integrated	into	the	design	to	see	what	feels	like	the	most	assertive	approach.Ultimately,	this	part	of	the	logo	design	process	involves	many	comparison	prints	that	can	be	considered	on	one	page.The	strongest	logo	concepts	will	be	collated	into	a	client	presentation
document	at	this	juncture.We	will	show	how	the	logo	looks	on	various	background	colours	and	at	different	scales	alongside	some	logo	mockups,	such	as	a	design	rendering	on	a	uniform	or	vehicle	wraps.This	helps	the	client	visualise	their	logo	in	a	‘real	world’	setting	rather	than	just	central	on	a	page.Again,	alternative	colour	schemes	may	be
presented	to	the	client	at	this	stage	to	help	visualise	the	concept's	potential.As	we	said	before,	colour	is	subjective,	and	a	simple	hue	shift	can	make	a	difference.Maybe	one	of	the	red	tones	is	quite	vivid	or	a	tone	too	light;	we	can	show	some	quick	alternatives	to	suit	every	eye.Consideration	of	‘how’	the	logo	may	be	known	in	the	future	is	taken,	for	we
believe	a	logo	should	be	timeless	rather	than	create	issues	down	the	line	or	appear	dated	in	just	a	few	years.For	example,	showing	how	a	concept	could	look	if	the	client	uses	it	on	a	shirt	can	help	them	see	the	idea	over	the	visual	aesthetic.It	always	impresses,	too,	so	we	ensure	appropriate	mockups	are	included.The	initial	logo	design	presentation	is
exported	to	a	secure	PDF	format,	allowing	them	to	view	it	on	screen	or	print	it	out.Printing	is	always	recommended	as	their	monitor	may	not	show	colours	accurately,	and	the	embedded	print	profiles	allow	for	a	more	accurate	representation.Each	concept	has	its	PDF,	ranging	from	5-10+	pages	depending	on	the	project's	scope.We	advise	clients	to	at
least	spend	a	few	days	to	a	week	with	the	initial	concepts,	although	first	impressions	are	always	worth	noting.Print	them	out,	stick	them	around	the	house	or	office	and	let	the	eye	be	drawn	to	them	randomly	and	naturally,	as	any	real-life	viewer	may	do	when	encountering	the	Brand.Get	feedback	from	trusted	friends	and	family,	including	current
employees	who	will	understand	the	Brand	through	their	involvement.Even	if	there	are	mixed	opinions,	all	are	valid	and	provide	direction	that	allows	us	to	improve	anything	that	may	be	needed.Afterwards,	a	meeting	can	be	arranged,	or	feedback	can	be	provided	via	email	to	move	forward.Occasionally,	we	will	have	more	questions	at	this	stage	to
extract	detailed	client	feedback	further.We	will	discuss	the	concepts	with	the	customer	to	gauge	feedback.The	discussion	may	take	no	time	if	the	client	has	found	one	of	the	concepts	perfect	for	several	hours	if	they	have	any	uncertainties	or	questions	that	need	clarifying.It	is	all	part	of	a	professional	logo	design	process!When	selecting	the	final	design
for	a	logo,	there	are	several	vital	steps	to	consider.	These	steps	ensure	the	chosen	method	is	visually	appealing	and	effectively	communicates	the	desired	brand	identity.	Here	is	a	list	of	steps	to	follow:Review	the	design	brief:	Before	making	a	final	decision,	carefully	review	the	design	brief	provided	by	the	client.	This	document	outlines	the	specific
requirements	and	preferences	for	the	logo	design.Gather	feedback:	Seek	feedback	from	stakeholders,	such	as	the	client	or	team	members,	to	gather	different	perspectives	and	insights	on	the	design	options.	This	helps	ensure	a	well-rounded	evaluation	process.Consider	the	target	audience:	Evaluate	how	the	final	design	aligns	with	the	expectations
and	preferences	of	the	target	audience.	A	logo	must	resonate	with	the	intended	audience	to	be	effective.Assess	scalability:	Examine	how	the	final	design	will	appear	in	various	sizes	and	formats.	A	logo	must	be	scalable	to	maintain	its	visual	integrity	across	different	mediums,	such	as	print	and	digital.Test	for	versatility:	Test	the	flexibility	of	the	final
design	by	applying	it	to	different	applications,	such	as	business	cards,	websites,	and	social	media	profiles.	The	design	should	work	well	and	convey	the	desired	message	across	various	platforms.Evaluate	simplicity	and	memorability:	Assess	whether	the	final	design	is	simple	yet	memorable.	Simple	logos	are	often	more	versatile	and	have	a	greater
chance	of	being	easily	recognised	and	remembered	by	the	audience.Consider	colour	and	typography:	Analyse	how	the	chosen	colour	palette	and	typography	enhance	or	detract	from	the	overall	design.	Colours	and	fonts	should	align	with	the	brand's	identity	and	convey	the	desired	message.Solicit	final	feedback:	Seek	the	client's	last	input	and
approval	on	the	design.	Ensure	that	any	requested	revisions	or	adjustments	are	incorporated	into	the	final	version.Ensure	the	design	aligns	with	brand	values:	Evaluate	whether	the	final	design	accurately	represents	the	brand's	values,	personality,	and	positioning.	The	logo	serves	as	a	visual	representation	of	the	brand	and	should	convey	the	desired
image.Make	a	final	decision:	Based	on	the	feedback,	evaluation,	and	alignment	with	brand	values,	make	an	informed	decision	on	the	final	design.	Ensure	the	chosen	method	meets	all	the	criteria	and	effectively	communicates	the	desired	message.By	following	these	steps,	you	can	confidently	select	the	final	design	for	a	logo	that	will	effectively
represent	the	brand	and	resonate	with	the	target	audience.Development	varies	considerably	between	projects,	but	overall,	it	is	easier	to	develop	the	aesthetic	side	than	the	conceptual.Aspects	such	as	an	alternate	colour	scheme	or	typeface	can	change	the	‘look’,	but	the	significance	or	meaning	of	a	logo	is	much	harder	to	modify.Defending	your
design	work	can	be	delicate,	especially	when	feedback	might	feel	like	criticism.	However,	maintaining	professionalism	while	articulating	your	reasoning	can	turn	potential	conflicts	into	constructive	discussions.	Here's	how:Prepare	Your	Narrative:	Understanding	your	design	choices'	core	principles	and	objectives	before	presenting	your	work.	Whether
it's	a	logo	or	website	layout,	being	ready	with	a	clear	explanation	of	your	process—how	it	aligns	with	the	client's	brand	identity	and	goals—can	set	a	solid	foundation.Welcome	Feedback:	Approach	feedback	with	an	open	mind.	Listen	actively	to	the	client's	perspective.	Sometimes,	a	client's	comment	can	inspire	improvements,	leading	to	a	better
outcome	for	both	parties.Communicate	with	Clarity	and	Confidence:	Use	clear	and	precise	language	to	articulate	why	specific	elements	were	chosen.	For	example,	“The	colour	palette	was	selected	to	evoke	a	sense	of	trust	and	professionalism,	which	aligns	with	your	brand's	desired	perception.”Show	Rather	Than	Tell:	Use	visual	aids	to	support	your
rationale.	Comparative	examples,	sketches,	or	prototypes	can	help	clients	visualise	your	point	of	view.	This	approach	helps	bridge	understanding	and	fosters	a	collaborative	atmosphere.Remain	Professional	Under	Pressure:	Keep	calm	and	composed,	even	if	challenged.	A	professional	demeanour	can	defuse	tension.	It	shows	you	are	committed	to	the
project's	success	over	personal	ego.Focus	on	the	Objective:	Always	bring	discussions	back	to	the	project's	objectives.	Ask,	“Does	this	change	help	us	achieve	the	business	goal?”	This	keeps	the	conversation	grounded	in	achieving	results.Seek	Common	Ground:	When	disagreements	arise,	look	for	compromises	where	your	expertise	and	the	client's
vision	overlap.	This	can	lead	to	innovative	solutions	that	satisfy	both	parties.By	blending	these	strategies,	designers	can	effectively	communicate	the	value	of	their	work	and	keep	projects	moving	forward	positively.Based	on	the	feedback	and	discussion	with	the	client,	we	will	look	into	developing	and	tweaking	a	chosen	concept.This	may	be	minor
changes	to	the	colour	scheme,	looking	at	different	layouts,	or	presenting	some	alternative	typefaces	for	consideration.In	almost	every	case,	one	concept	will	be	perfect	for	the	client,	but	occasionally,	we	have	had	to	go	down	two	chosen	routes	where	a	client	cannot	decide.Usually,	at	this	point,	only	one	or	two	development	cycles	are	needed,	as	it
comes	down	to	a	colour	or	style	element.Like	the	initial	concept	presentation,	this	stage	involves	a	more	focused	approach,	where	one	concept	has	been	fully	fleshed	out.Further	mockups	and	realised	stationery	or	business	cards	could	be	presented	as	the	next	logical	step.Once	the	final	logo	design	has	been	signed	off,	providing	that	it	is	not	the	end
of	the	project	based	on	the	client’s	needs.We	can	move	on	to	expanding	the	logo	and	moving	on	to	the	further	branding	process	steps.As	mentioned	before,	a	typical	example	is	company	stationery.Everything	from	letterheads	to	business	cards	or	marketing	materials	can	be	created.The	local	stationery	dimensions	must	be	considered	based	on	the
client's	physical	location.A	UK	printer's	letterhead	differs	significantly	from	a	US-based	printer's.We	have	created	several	templates	that	suit	the	global	location	of	the	customer,	so	it	is	just	a	case	of	working	to	build	the	specific	layouts.From	the	social	network	profile	images	to	the	banners	and	headers,	current	dimensions	ensure	everything	looks
perfect	for	the	big	reveal	of	the	new	Brand	Identity	to	the	world.This	step	in	the	logo	design	process	is	always	individual	to	the	client,	as	not	every	business	would	need	external	signage.If	you	run	a	gym,	you	may	need	to	be	Branded	with	uniforms,	or	if	you	own	a	car	salesroom,	vehicle	wraps	may	be	the	better	fit.Everything	is	created	in	vector	format
in	Adobe	Illustrator	and	can	be	exported	to	any	format	required.The	standard	files	consist	of	AI	(for	future	editing	if	desired),	.EPS	/	.PDF	(for	printing),	.JPEG	(for	viewing)	and	PNG	(with	a	transparent	background	for	web	use).The	Vector	file	formats	allow	maximum	output	range	because	you	can	scale	the	size	without	losing	quality	or	sharpness.This
means	the	logo	design	on	a	business	card	will	also	look	perfect	on	a	billboard.The	final	files	for	a	project	will	be	neatly	arranged	so	that	the	files	are	clear	where	they	will	be	used.All	appropriate	formats,	layouts,	and	monotone	black-and-white	versions	for	varied	usage	backgrounds	are	included.If	there	is	any	‘layout’	design,	such	as	brochures	or
marketing	flyers,	files	will	be	packaged	in	InDesign	to	include	the	images	and	fonts	used,	where	applicable.Brand	Guidelines	are	just	the	‘rules’	of	how	the	Brand	will	be	presented	to	the	world.They	can	be	passed	along	to	a	web	developer	who	can	quickly	see	the	exact	colour	values	to	use	on	the	website	and	what	fonts	to	utilise	in	the
content.Similarly,	these	guidelines	can	be	sent	to	a	printer	to	ensure	maximum	accuracy	when	the	documents	are	printed	through	Pantone	colour	values.Everything	is	zipped	up	and	emailed	to	the	customer,	CC’ing	any	additional	employees	needing	access	to	the	original	files.We	then	permanently	archive	the	ZIP	file	into	our	cloud	archive,	allowing
the	client	to	have	a	backup	should	they	misplace	the	designs.We	want	to	ensure	the	client	knows	how	to	use	the	designs	they	have	paid	us	for	so	we	can	provide	immediate	assistance	or	answer	any	questions	they	may	have	at	any	point	in	the	future.The	Role	of	Colour,	Typography,	and	Shape	in	Logo	Design	cannot	be	underestimated.	This	section	will
explore	the	importance	of	choosing	the	right	colour	palette,	examine	the	differences	between	vector	and	raster	file	formats,	and	how	they	impact	logo	scalability	and	versatility.We'll	also	discuss	the	importance	of	using	the	appropriate	file	formats	for	different	use	cases.	So,	let's	unravel	the	power	of	colour,	typography,	and	shape	in	creating	impactful
logos!Choosing	the	Right	Colour	Palette	is	an	essential	aspect	of	logo	design	as	it	contributes	to	creating	a	visually	appealing	and	practical	design.	Here	are	some	factors	to	consider	when	selecting	the	colour	palette	for	your	logo:Brand	Identity:	The	colours	you	choose	should	align	with	your	brand	identity	and	the	message	you	want	to	convey.	Each
colour	has	psychological	associations,	so	consider	the	emotions	and	values	you	want	your	logo	to	evoke.Colour	Theory:	Understanding	colour	theory	can	help	create	harmonious	and	visually	appealing	combinations.	Consider	factors	such	as	complementary	colours,	analogous	colours,	and	the	use	of	warm	or	cool	tones	to	create	balance	and	contrast	in
your	logo.Target	Audience:	Consider	the	preferences	and	cultural	associations	of	your	target	audience.	Different	colours	have	different	meanings	in	different	cultures,	so	choosing	colours	that	resonate	with	your	audience	and	are	appropriate	for	your	industry	is	essential.Contrast	and	Legibility:	Ensure	that	your	chosen	colour	palette	allows	for	clear
contrast	and	legibility	of	your	logo.	Avoid	using	colours	that	may	blend	or	make	reading	or	recognising	your	logo	difficult.Versatility:	Your	logo	will	be	used	across	various	mediums,	from	small	digital	screens	to	print	materials.	Consider	how	your	chosen	colours	will	appear	in	different	sizes	and	formats	to	ensure	they	maintain	their	impact	and
legibility.Competitor	Analysis:	Research	your	industry	and	competitors	to	understand	the	colour	palettes	commonly	used.	This	will	help	you	differentiate	your	brand	while	still	maintaining	visual	appeal.Remember,	the	right	colour	palette	can	significantly	impact	the	success	and	recognition	of	your	logo.	Take	the	time	to	carefully	consider	these	factors
and	choose	a	colour	palette	that	aligns	with	your	brand	and	effectively	communicates	your	message.Choosing	the	right	typography	is	a	crucial	aspect	of	logo	design.	It	helps	to	convey	the	brand's	personality,	set	the	tone,	and	enhance	the	logo's	message.	When	selecting	appropriate	typography,	several	factors	need	to	be	considered.The	font	style
should	align	with	the	brand's	identity	and	target	audience.	A	clean	and	elegant	serif	font	could	suit	a	professional	and	sophisticated	brand.	On	the	other	hand,	a	bold	and	modern	sans-serif	font	may	be	more	appropriate	for	a	tech-savvy	or	edgy	brand.	Understanding	the	brand's	values	and	the	target	audience's	preferences	is	essential	in	making	the
right	choice.Legibility	is	of	utmost	importance.	The	chosen	typography	should	be	easily	readable,	even	at	small	sizes	or	from	a	distance.	Avoiding	intricate	or	overly	decorative	fonts	can	ensure	the	logo	is	easily	understandable	and	recognisable.	The	contrast	between	the	text	and	the	background	is	necessary	to	maintain	readability.Consistency	across
different	platforms	and	applications	is	vital.	The	selected	typography	should	be	available	in	various	formats	and	have	a	range	of	weights	and	styles.	This	consistency	ensures	the	logo	remains	cohesive	and	visually	appealing	across	print,	digital,	or	signage	mediums.The	typography	should	have	the	potential	for	customisation	and	adaptability.	It	should
be	flexible	enough	to	accommodate	alterations	without	losing	its	essence,	allowing	for	variations	in	marketing	materials	or	future	brand	iterations.Appropriate	typography	for	a	logo	requires	careful	consideration	of	the	brand's	identity,	legibility,	consistency,	and	adaptability.	By	understanding	the	brand's	values	and	target	audience,	designers	can
make	informed	choices	to	create	an	impactful	and	visually	striking	logo.	History	shows	us	that	the	evolution	of	typography	has	played	a	significant	role	in	shaping	design	and	communication.From	ancient	hieroglyphics	to	the	invention	of	movable	type	by	Johannes	Gutenberg,	typography	has	evolved	to	become	a	complex	art	form.	It	continues	to	grow
with	modern	digital	platforms,	offering	designers	an	extensive	array	of	choices	and	possibilities.	Selecting	appropriate	typography	remains	central	to	creating	visually	stunning	and	impactful	logos.When	creating	shapes	and	symbols	for	a	logo,	it	is	essential	to	have	a	deep	understanding	of	the	brand	or	company.	This	includes	knowing	its	values,
mission,	target	audience,	and	overall	aesthetic.Start	by	brainstorming	various	shapes	and	symbols	that	align	with	the	brand's	values	and	message.	Consider	the	emotions	or	associations	that	different	shapes	and	symbols	can	evoke.Research	cultural	and	historical	symbols	that	may	be	relevant	to	the	brand.	Look	for	symbols	that	have	meanings
aligning	with	the	brand's	values	or	characteristics.Begin	sketching	rough	ideas	for	shapes	and	symbols	based	on	brainstorming	and	research.	Explore	different	variations	and	combinations	to	find	the	most	effective	and	meaningful	design.Review	the	initial	sketches	and	identify	areas	where	simplification	and	refinement	can	improve	the	design.	Avoid
overcrowding	the	logo	with	excessive	details	and	ensure	the	shapes	and	symbols	are	easily	recognisable.Transfer	the	refined	sketches	into	digital	design	software	to	create	clean	and	polished	versions	of	the	shapes	and	symbols.	Pay	attention	to	details	such	as	symmetry,	proportions,	and	consistency.Test	the	shapes	and	symbols	at	different	sizes	to
ensure	they	maintain	clarity	and	legibility.	A	meaningful	design	should	be	recognisable	even	when	scaled	down	to	small	sizes	or	used	in	other	contexts.Assess	how	the	shapes	and	symbols	can	be	adapted	and	used	across	various	applications.	They	should	work	well	in	large-scale	and	small-scale	formats	like	signage	and	social	media	avatars.Share	the
designs	with	clients,	peers,	or	focus	groups	to	gather	feedback	and	perspectives.	This	can	help	identify	any	improvements	or	adjustments	that	could	enhance	the	effectiveness	of	the	shapes	and	symbols.Based	on	the	feedback	received,	make	necessary	iterations	to	the	shapes	and	symbols.	Continually	refine	and	fine-tune	until	the	final	design	is
achieved,	capturing	the	desired	essence	and	meaning.Creating	meaningful	shapes	and	symbols	for	a	logo	is	thoughtful	and	iterative,	aligning	with	the	brand's	values	and	resonating	with	its	target	audience.When	it	comes	to	logo	design,	it	is	crucial	to	understand	the	various	file	formats	and	guidelines	to	ensure	the	best	results.	Here	is	a	list	of
important	considerations:Vector	format:	Logos	should	always	be	created	and	saved	in	a	vector	format	such	as	.AI	(Adobe	Illustrator)	or	.EPS	(Encapsulated	PostScript).	This	allows	for	scalability	without	losing	quality	and	ensures	that	the	logo	can	be	resized	for	different	applications.Raster	format:	While	vector	files	are	preferred,	there	may	be
situations	where	a	raster	format	is	required.	The	logo	should	be	saved	as	a	high-resolution	.PNG	or	.JPEG	file	to	maintain	clarity	and	sharpness.Colour	modes:	Logos	should	be	designed	and	saved	in	the	CMYK	colour	mode,	suitable	for	print	materials.	The	RGB	colour	mode	should	be	used	for	digital	applications	like	websites	or	social	media.	This
ensures	accurate	colour	representation	across	different	mediums.Clear	space:	Creating	clear	space	around	the	logo	is	essential	to	maintain	visibility	and	legibility.	This	refers	to	the	area	that	must	be	held	around	the	logo,	free	from	other	design	elements	or	text.Minimum	size:	Consider	the	minimum	size	at	which	your	logo	remains	recognisable	and
legible.	This	is	especially	important	for	applications	such	as	small	icons	or	favicons.	Ensure	that	your	logo	retains	its	integrity	and	visual	impact	even	at	smaller	sizes.File	naming:	Consistent	and	organised	conventions	are	crucial	for	efficient	file	management.	Use	descriptive	names	that	indicate	the	logo's	purpose	and	version	number,	such	as
“CompanyName_Logo_FinalVersion.ai”.Usage	guidelines:	Provide	guidelines	for	the	correct	usage	of	the	logo.	This	includes	specifications	for	resizing,	colour	variations,	and	any	additional	graphic	elements	that	can	be	used	with	the	logo.By	keeping	these	logo	design	file	formats	and	guidelines	in	mind,	you	can	ensure	that	your	logo	is	versatile,
visually	appealing,	and	consistently	represents	your	brand	across	different	platforms	and	mediums.Vector	File	FormatsRaster	File	FormatsVector	file	formats	consist	of	mathematical	equations	and	lines.Raster	file	formats	consist	of	pixels.They	allow	for	unlimited	scalability	without	any	loss	of	quality.They	have	a	fixed	resolution,	which	can	cause
pixelation	when	scaled	up.Standard	vector	file	formats	include	AI	(Adobe	Illustrator),	EPS	(Encapsulated	PostScript),	and	SVG	(Scalable	Vector	Graphics).Standard	raster	file	formats	include	JPEG,	PNG,	and	GIF.Vector	files	are	smaller	in	size	compared	to	raster	files.Raster	files	can	be	larger	due	to	the	information	stored	in	each	pixel.They	are	widely
used	in	logo	design,	allowing	effortless	editing,	resizing,	and	manipulation.They	are	commonly	used	for	photographs	and	complex	images	where	detail	is	essential.Vector	file	formats	are	best	for	creating	logos	and	other	graphics	that	need	to	be	scaled	to	different	sizes.Raster	file	formats	are	suitable	for	images	viewed	on	screen	or	in	print	at	a	fixed
size.Vector	files	are	resolution-independent	and	can	be	easily	converted	to	raster	files.Raster	files	are	resolution-dependent	and	cannot	be	easily	converted	to	vector	files	without	losing	quality.Vector	files	are	essential	for	professional	printing	as	they	ensure	sharp	and	clean	images.Raster	files	can	sometimes	lead	to	blurry	or	pixelated	prints	if	not
used	at	the	appropriate	resolution.Ensuring	scalability	and	versatility	is	essential	in	logo	design	as	it	enables	the	logo	to	be	used	seamlessly	across	different	platforms	and	applications.	There	are	several	factors	to	consider	when	ensuring	scalability	and	versatility	in	a	logo	design.Vector	file	format:	Using	vector	graphics	ensures	scalability.	Vector
files,	such	as	SVG	(Scalable	Vector	Graphics),	allow	the	logo	to	be	scaled	up	or	down	without	losing	quality	or	appearing	pixelated.	This	ensures	the	logo	can	be	used	on	various	mediums,	from	small	business	cards	to	giant	billboards.Simplified	design:	A	logo	with	a	simplified	and	clean	design	is	more	likely	to	be	easily	adaptable	to	different	sizes	and
formats.	Complex	details	or	intricate	patterns	may	translate	poorly	when	scaled	down,	reducing	readability	and	impact.	It	is	vital	to	ensure	that	the	logo	remains	recognisable	and	legible	even	in	smaller	sizes.Variations	for	different	applications:	Creating	different	logo	variations	to	suit	various	applications	can	increase	versatility.	This	includes
variations	for	other	colour	schemes,	backgrounds,	or	layouts.	For	example,	horizontal	and	stacked	logo	versions	allow	for	flexibility	in	placement	and	structure	in	various	design	contexts.Scalable	typography:	Choosing	a	legible	typeface	that	can	be	scaled	without	losing	quality	is	crucial	when	selecting	typography	for	a	logo.	Some	typefaces	may	have
delicate	details	that	become	difficult	to	read	at	smaller	sizes.	Opting	for	a	versatile	typeface	ensures	that	the	logo	maintains	its	readability	regardless	of	size.Black	and	white	compatibility:	A	logo	design	should	work	effectively	in	black	and	white	and	in	colour.	This	ensures	the	logo	can	be	reproduced	when	colour	is	limited	or	unavailable,	such	as	in
newspaper	advertisements	or	black-and-white	printing.By	considering	these	factors	and	incorporating	them	into	the	logo	design	process,	designers	can	ensure	that	the	logo	remains	scalable	and	versatile,	maintaining	its	impact	and	effectiveness	across	various	mediums	and	applications.When	it	comes	to	logo	design,	it	is	crucial	to	select	the	correct
file	formats	for	different	use	cases.	Other	formats	offer	varying	levels	of	quality,	compatibility,	and	scalability.	It	is	essential	to	choose	the	appropriate	format	to	ensure	that	your	logo	can	be	used	effectively	across	different	platforms	and	mediums.FormatUse	CaseAdvantagesDisadvantagesVector	(AI,	EPS,	PDF)Print	media,	large-scale	signageScalable
without	losing	quality,	can	be	resized	to	any	dimension,	ideal	for	high-resolution	printingRequires	specialised	software	to	edit,	not	suitable	for	web	or	digital	display	without	conversionRaster	(JPEG,	PNG,	TIFF)Digital	display,	web,	social	mediaCompatible	with	most	software	and	web	browsers,	smaller	file	size,	supports	transparent
backgroundsResolution-dependent	may	lose	quality	when	enlarged,	not	recommended	for	print	or	large-scale	reproductionSVG	(Scalable	Vector	Graphic)Responsive	websites,	interactive	mediaResolution-independent	can	be	scaled	to	any	size	without	loss	of	quality,	supports	interactivity	and	animationAll	browsers,	with	limited	compatibility	with	some
software,	may	not	support	itICO	(Icon)Favicon,	mobile	app	iconsSpecifically	designed	for	small	sizes,	it	supports	multiple	resolutions	for	different	devicesLimited	to	icon	use	cases	may	not	be	suitable	for	larger	applicationsEach	file	format	has	its	strengths	and	weaknesses,	and	choosing	the	right	one	depends	on	the	specific	use	case	of	your	logo.	For
print	media	and	large-scale	signage,	vector	formats	such	as	AI,	EPS,	or	PDF	provide	the	necessary	scalability	and	high	resolution.Raster	formats	like	JPEG,	PNG,	or	TIFF	are	more	suitable	for	digital	display	and	web	applications	due	to	their	compatibility	and	smaller	file	sizes.	SVG	is	ideal	for	responsive	websites	and	interactive	media	where	scalability
and	interactivity	are	essential.	ICO	format	is	designed	for	icons	and	is	commonly	used	for	favicons	and	mobile	app	icons.When	considering	file	formats	for	different	use	cases,	it	is	crucial	to	understand	the	requirements	of	each	medium	and	choose	the	format	that	best	meets	those	requirements.	Selecting	the	correct	format	ensures	your	logo	looks
professional	and	consistent	across	various	platforms	and	mediums.The	logo	design	process	can	be	both	exciting	and	challenging.To	ensure	a	successful	outcome,	it	is	crucial	to	be	aware	of	potential	challenges	and	follow	some	helpful	tips.	Here	is	a	list	of	key	considerations:Client's	Vision:	One	challenge	is	aligning	the	client's	vision	with	your	creative
ideas.	It	is	crucial	to	have	a	thorough	discussion	and	gain	a	deep	understanding	of	their	brand	values,	target	audience,	and	design	preferences.Research	and	Inspiration:	Conducting	research	and	gathering	inspiration	from	various	sources	is	essential.	Explore	the	industry,	competitors,	and	current	design	trends	to	create	a	unique	and	impactful
logo.Simplicity	and	Versatility:	A	successful	logo	should	be	simple,	memorable,	and	versatile.	Avoid	overcrowding	with	excessive	details	or	complex	elements.	Ensure	the	logo	works	well	across	different	mediums	and	sizes.Colour	Selection:	Colour	plays	a	significant	role	in	logo	design.	Consider	the	psychology	of	colours	and	choose	a	palette	that
effectively	represents	the	brand's	personality	and	resonates	with	the	target	audience.Typography:	Selecting	appropriate	typography	is	crucial	in	logo	design.	Ensure	the	font	choice	complements	the	brand's	image	and	effectively	communicates	its	message.	Pay	attention	to	legibility	and	scalability.Feedback	and	Revisions:	Collaboration	with	the	client
is	essential	throughout	the	design	process.	Seek	regular	feedback	and	provide	revisions	based	on	their	input.	This	iterative	approach	ensures	that	the	final	logo	meets	their	expectations.Scalability	and	Adaptability:	The	logo	should	be	scalable	without	losing	its	visual	impact.	It	should	look	cohesive	and	recognisable	across	different	platforms,
including	print,	digital,	and	social	media.A	structured	logo	design	process	not	only	incorporates	these	tactical	steps	but	also	enhances	the	overall	effectiveness	of	the	outcome.	By	embracing	strategic	thinking	and	intentional	design	choices,	you	ensure	that	each	logo	element	contributes	to	a	cohesive	brand	message.Though	often	overlooked,	the	initial
phases	of	planning	and	exploration	lay	the	groundwork	for	a	smoother	process	with	fewer	revisions,	allowing	you	to	reach	the	final	design	more	efficiently.This	methodical	approach	empowers	you	to	go	beyond	personal	preferences	or	subjective	opinions,	providing	a	solid	foundation	to	justify	design	decisions.	For	designers,	it	means	being	able	to
defend	your	work	confidently	and	clearly.	For	business	owners,	it	instils	assurance	in	selecting	a	logo	that	truly	embodies	your	brand's	essence	and	stands	the	test	of	time.Throughout	history,	logo	design	has	played	a	significant	role	in	brand	recognition	and	communication.	Take	the	iconic	Coca-Cola	logo,	for	example.	The	design,	featuring	a
distinctive	cursive	script,	was	introduced	in	1887	and	has	remained	relatively	unchanged.	Its	timeless	nature	has	contributed	to	its	recognition	and	success.A	successful	logo	design	requires	addressing	potential	challenges	and	following	these	helpful	tips.	By	understanding	the	client's	vision,	conducting	thorough	research,	and	focusing	on	simplicity,
versatility,	and	adaptability,	you	can	create	a	logo	that	effectively	represents	a	brand	and	resonates	with	its	target	audience.Navigating	the	branding	process	can	be	complex,	but	with	the	right	tools	and	resources,	you	can	streamline	your	efforts	and	achieve	outstanding	results.Branding	Questionnaires:	These	are	invaluable	for	gathering	essential
information.	They	prompt	clients	to	articulate	their	vision,	values,	and	target	audience,	ensuring	everyone	is	on	the	same	page.Discovery	Workshops:	Hosting	structured	workshops	can	be	a	game-changer.	During	these	sessions,	you	engage	in	interactive	branding	exercises	that	uncover	crucial	insights	about	the	brand,	helping	to	shape	a	cohesive
strategy.Visual	Collaboration	Tools:	Platforms	like	Canva	and	Adobe	Spark	allow	teams	to	experiment	with	logos,	colour	schemes,	and	typography,	providing	a	visual	perspective	that	can	steer	the	branding	direction.Market	Research	Instruments:	Tools	such	as	SurveyMonkey	and	Google	Analytics	enable	you	to	gather	consumer	preferences	and
behaviour	data.	This	data-driven	approach	helps	you	tailor	your	branding	to	meet	market	demands.Brand	Strategy	Frameworks:	Implementing	a	robust	framework	is	critical.	These	frameworks	guide	you	through	defining	your	brand's	mission,	positioning,	and	personality.	Consider	resources	from	thought	leaders	like	Simon	Sinek	or	Marty	Neumeier
for	strategic	models.By	leveraging	these	resources,	you	can	refine	your	branding	process,	creating	a	cohesive	and	compelling	brand	identity	that	resonates	with	your	audience.	Good	logos	effectively	communicate	the	core	tenets	and	purpose	of	an	organisation.	Professional	logo	designers	conduct	industry	and	client	research,	brainstorm	ideas,	and
create	sketches	in	collaboration	with	their	clients.	Logos	serve	as	the	most	recognisable	representation	of	a	company	or	organisation.	Many	brands	choose	to	hire	external	assistance	for	logo	design.	Great	logo	design	principles	include	simplicity,	memorability,	timelessness,	versatility,	and	appropriateness.The	process	of	designing	a	logo	is	long	and
complicated.	We	start	by	researching	the	client	and	their	needs.	Then,	we	start	brainstorming	ideas.	We	start	with	the	concept	and	then	work	through	the	development	process.	We	design	the	logo,	prototype	it,	and	present	it	to	the	client.In	the	beginning,	you'll	need	to	know	your	client's	budget.	You'll	also	need	to	determine	how	you	want	your	logo
to	look.	Then,	you'll	need	to	create	a	style	guide	that	defines	your	logo's	typeface,	colours,	and	other	elements.	After	this,	you	will	need	to	begin	creating	concepts.	You'll	need	to	research	the	client	and	their	company.	You'll	need	to	design	a	logo	appropriate	for	the	client's	industry.	After	you've	designed	the	logo,	you'll	need	to	create	a
prototype.There	are	usually	several	revisions	required.	You'll	be	asked	to	change	the	logo	during	the	first	round	of	revisions.	You'll	be	asked	to	change	the	font,	colour,	and	style	during	the	second	round	of	revisions.The	length	of	a	logo	design	project	depends	on	many	factors,	including	the	size	and	complexity	of	the	project.	Some	projects	can	take	a
few	hours,	while	others	can	take	months.Before	you	start	the	design	process,	you'll	need	to	think	about	what	the	final	result	will	look	like.	Will	it	be	two-dimensional,	three-dimensional,	or	both?	Will	it	be	a	flat,	raised,	or	something	else?	Once	you've	decided	on	the	type	of	logo,	you'll	need	to	decide	what	colours	you	want.	Think	about	the	colours	that
will	work	with	your	brand.An	essential	part	of	the	logo	design	process	is	communication.	You	will	understand	the	project	if	you	and	the	designer	are	on	the	same	page.The	process	of	designing	a	logo	requires	patience.	You	will	spend	a	lot	of	time	thinking	and	planning	before	you	develop	a	good	logo.Working	with	a	professional	designer	can	be
beneficial	because	they	have	the	experience	to	ensure	the	design	is	unique	and	compelling.A	brand	identity	is	a	visual	image	representing	your	company	and	giving	it	a	personality.	It	is	meant	to	be	used	as	a	symbol	of	your	company's	product	or	service.	A	logo,	on	the	other	hand,	is	used	to	represent	your	company	more	personally.	Automate	tasks	to
accelerate	response	times	with	a	unified	inbox,	so	you	can	spend	more	time	connecting	with	customers	on	a	human	level.Resolve	customer	questions	faster	with	AI-enhanced	agent	repliesControl	a	smarter	inbox	with	automated	routing	and	chatbotsPrioritize	your	most	important	messages	with	AI-powered	message	classificationsExplore	our
engagement	features
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